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Help  Wanted 

SCENE:  Research  Division  of  the 
American  Can  Company,  Maywood, 
Illinois. 

TIME:  Today,  tomorrow,  everyday. 

The  telephone  rings — an  urgent  long 
distance  call.  A  Wisconsin 
canner  needs  immediate  help 
with  his  pack.  How  quickly 
can  we  get  a  Research  man 
to  his  plant?  “He’ll  he  there 
sure  at  eleven  o’clock  to¬ 
morrow.” 

Telegram  from  a  customer 
out  in  Iowa.  Something  he’s 
doing — he’s  not  sure  what 
— is  hurting  his  pack  of  corn. 

“Wire  him  that  a  man  leaves 
here  on  the  eight  o’clock  tonight.” 

f  f  f 

Funny  thing,  this  business  of  canning 
foods.  Pack  may  go  smoothly  season 
after  season  —  never  a  cloud  to  darken 
a  clear  blue  sky.  Then  bingo!  —  all  of 
a  sudden,  and  for  no  apparent  reason, 
some  mysterious  hidden  thing  goes 
wrong.  It  may  be  a  change  in  the  water 


and  received 

used  for  brine — it  may  be  a  matter  of 
cooling,  or  temperatures — it  may  spring 
from  any  of  a  dozen  different  sources — but 
when  old  man  trouble  threatens  vour 
pack,  you  want  help  and  you  want  it  fast. 

It’s  a  pretty  comforting 
sort  of  thing  to  know  where 
that  help  can  be  found — to 
know  that  it’s  prompt  as  a 
snap  of  your  fingers — that 
it’s  accurate  and  complete. 
You  may  not  need  it  today 
— you  may  not  need  it  to¬ 
morrow.  But  when  and  if 
the  time  does  come  that  you 
want  the  most  expert  help, 
you’ll  thank  your  stars  you 
had  the  vision  to  buy  your  cans  from 
Canco  —  that,  by  choosing  shrewdly, 
you  made  your  dollars  buy  far  more 
than  perfect  cans. 

The  Research  Division  is  a  branch  of 
your  business — and  we  hope  you’ll 
think  of  it  that  way.  And  it’s  a  branch 
we  want  you  to  feel  free  to  use  whether 
your  problems  be  large  or  small. 


Number  6  of  a  Series 

The  story  of  the  Amer¬ 
ican  Can  Company — of 
which  this  is  Chapter  6 
—  is  a  story  which  will 
be  interesting  to  every¬ 
one  connected  with  the 
packing  of  quality 
canned  foods.  These 
advertisements  are  a 
regular  feature  of  this 
magazine.  It  will  be 
well  worth  your  while 
to  read  them. 


American  Can  Company 


PLANTS  ^  _ 

OF  THE 

PHELPS  CAN  CO^ 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

^  BALTiMORC  MD. 


WEIRTON.W.VA. 


?»^CLARKSBURG,  W- VAt^ 
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AVARS 
Latest  Model 
New  Perfection 
PEA  and  BEAN 
FILLER 

Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 

Hopper  revolves  slowly  in  op¬ 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 

No  Can  No  Fill  attachment  that 
works  perfectly. 

Fills  all  grades,  even  small  sticky 
peas  without  any  variation  in 
the  fill. 

For  WHOLE  GRAIN  CORN  and 
HOMINY  as  well  as  Beans. 

WHAT  USERS  SAY 


J.  SMITH  MICHAEL 
Shoe  Peg  Corn 


ABERDEEN,  MD.  NOV.  19,  1928 


Ay are  Uaohlne  Co., 
Salem,  S.  J. 


Gentlemen: 

After  using  your  1928  No.  1  Pea  Filling  Machine,  for 
whole  grain  corn,  wish  to  state  it  has  given  100^  service  as 
well  as  work.  If  I  were  in  the  market  for  more  fillers,  I 
would  not  consider  any  other  make. 

Yours  very  truly. 


r*  Mltli  Miohae 


jsm/bp 


AVARS  MACHINE  COMPANY, 


Manufacturers  of 

Pea  and  Bean  Fillers 
Tomato  Trimmer,  Corer 
and  Scalder 
Tomato  Washer 
Hot  Water  Exhauster 
Cooker 

Rotary  Syrupers 
Corn  and  Milk  Shaker 
Liquid  Plunger  Fillers 
Beet  Topper 
Beet  Grader 
Beet  Splitter 
Beet  Ouarterer 
Beet  Sheer 
Process  Clock 
Can’Sterilizer 
Can  Cleaner 
Angle  Hanger 
Friction  Clutch 

Salem,  New  Jersey 
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BRAND  NAMES 

Brand  names  have  substantial  property  value  which  it 
is  important  to  protect  and  owners  of  them  are  sure  to 
prosecute  any  infringement. 

It  is  unsafe  to  create  or  use  any  trade  name  without  an 
exhaustive  search  of  every  registered  and  unregistered 
trade  mark  in  existence. 

Consult  our  Trade  Mark  Bureau.  The  service  is  free. 


me  MODEim  11RIEND 
in 


Styles  in  packages,  like  ^yles  in 
architedlure,  are  con^antly  chang¬ 
ing.  “U.  S.**  Labels  and  folding  boxes 
keep  up  with  the  modern  trend. 

There  is  no  problem  in  merchandising 
more  vital  than  proper  packaging. 

“U.  S.**  salesmen  are  experts  on  all 
phases  of  this  subjedl. 

Let  us  be  your  package  counsellors. 

Ihe  UNITED  STATES  PRINTING 
&  LITHOGRAPH  CO. 

CINCINNATI  BROOKLYN  BALTIMORE 
55  Beech  SL  98  N.  3rd  St.  439  Cross  St. 

Color  Printing  Headquarters^ 


Landreth  Garden  Seeds 


Spot  or  1929  Crop  Seeds 
WE  OFFER 


Pea* 

Okra 

Cabbage 

Cucumber 

Com 

Tomato 

Spinach 

Snap  Beans 

Beet 

Squash 

Pumpkin 

Cauliflower 

or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1930  CROP  SEEDS 

Wlien  ready  to  place  your  Contract  order  for  delivery  after 
1930  crop  is  harvested,  write  us  for  prices. 

If*we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
and  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 45th  year  in  the  business. 

BUSINESS  ESTABUSHED  1784 
145  years  in  the  Seed  Business 

D.  LANDRETH  SEED  COMPANY  BRISTOL.  PENNSYLVANIA 
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Certainly _ 

Cherries  can  be  pitted  by  hand  and  maay 
are  still  doing  it.  But  they  do  it  on  a  losing 
basis.  It’s  expensive — hired  help  is  costly. 
Its  wasteful— you  lose  juice  and  cherries.  It’s 
deterimental  to  your  pack  for  it  mutilates  the 
fruit. 

All  of  this  is  avoided  by  the  users  of  the 
MONITOR  Fitter.  And  the  profit  from  this 
elimination  is  considerable. 

HUNTLEY  MFG.  CO. 

P.  O.  Drawer  25  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK.  N.  Y.) 


SPECIAL  AGENTS 
A.  K.  Robins  &  Co.,  Inc.,  Balto.,  Md. 
King  Sales  &  Engineering  Co. 

669  Howard  St. 

San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  Ont. 
Cannon  Supply  Company 

Salt  Lake  City,  Utah 


Canadian  Plant 
HUNTLEY  MFG.  CO.,  Ltd. 
Tillsonburg,  Ont. 


1928  Model  Viner 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 


Patented  March  IS.  1926 

(REEVES  TraiisinisNiiiiii 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 


Green  Bean  Cradert 
Green  Bean  Cleanera 
Conoeyora 


K.  ROBINS  a  COMPANY.  INC. 
BaMmore,  Md. 


MANUFACTURERS  OF 

Can  Markera 
Lift  Traeha 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 
SPECIAL  AGENTS 


Green  Pea  Vinera 
Green  Pea  Feeder  a 
Green  Bean  Snippera 


JAMES  Q.  LEAVITT  CO. 
Oedan.  Utali 


BROWN  BOGGS  FOUNDRY  A  MCH.  CO..  Ltd. 
Hamilton.  Ontario 
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NEW  STRINGLESS  KIDNEY  WAX.  The  Most 
Popular  Wax  Bean  Used  by  the  Canning  Industry. 


YES 


WE  HAVE  SOME 
BEANS 


Shipping  Point:  DETROIT,  MICH. 


BETTER  SEEDS 

FOR 

BETTER  PACKS 

PEAS,  BEANS,  CORN, 
TOMATO,  BEET 

All  Seeds  Required  by  the  Pickling 
and  Canning  Industry 


FOR  SPRING  SHIPMENT  OR  FUTURE  CONTRACT 


Correspondence  Invited 


Catalogue  on  Request 


JEROME  B.  RICE  SEED  CO. 

Wholesale  Seed  Growers 
CAMBRIDGE,  NEW  YORK 

BRANCHES  THROUGHOUT  THE  WEST 


The  Morral  Corn  Cutting  Machine 

None  Better,  Faster,  or  More  Durable 


Morral  Brothers 

Morral,  Ohio 


Patented 


The  half  tone  cut  shows  the 
Morral  Corn  Cutter  arranged 
for  cutting  main  style  corn. 


It  will  pay  you  to  write  for 
prices,  list  of  users  and  other 
information. 


We  are  now  building  this 
cutter  with  attachments  for 
cutting  Whole  Grain  Corn. 
The  Whole  Grain  Corn 
Cutter  was  installed  in  several 
factories  the  past  canning  sea¬ 
son  and  gave  fine  satisfaction. 


BROWN  BOOOS  FOUNDRY  ft 
MACHZNB  CO.,  Dtd. 
Hamilton,  Ont.,  Canada 
Sole  Agents  for  Canada 


Manufacturers 
Corn  Husking  Machines 
Corn  Cuttii^  Machines 
For  Maine  Style  Corn 
Whole  Grain  Corn  Cutters 
labeling  Machines 
And  other  Machinery 
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“IT’S  BETTER  PACKED  IN  TIN” 


^nd 

now 

its 

over 


Symbol  of 
Quality  and  Service 


The  1929  Pack  is  completed. 

What  of  1930? 

Unquestionably,  an  even  more 
determined  emphasis  on  Quality 
will  earn  greater  profits  for  all 

Continental  is  equipped  as 
never  before  to  do  its  part.  34 
Plants — 25  Sales  Offices — Hun¬ 
dreds  of  Experiejiced  Represen¬ 
tatives —  Unequalled  Closing 
Machines — Research  and  De¬ 
velopment  Laboratories  .  .  All 
at  your  service  to  help  you  with 
your  problems. 

In  planning  for  1930  .  ;  in¬ 
clude  the  many  advantages  that 
Continental  offers. 


Continental  Can  Companyinc 


Executive  Offices:  NEW  YORK:  100  East  42nd  St.  CHICAGO:  111  West  Washington  St. 
SAN  FRANCISCO:  155  Montgomery  Street 


CHICAGO 

BALTIMORE 

DETROIT 

ALBANY,  GA. 

DALLAS 

CINCINNATI 

OAKLAND 

JERSEY  CITY 

SAN  FRANCISCO 

E.  ST.  LOUIS 

WHEELING 

NEW  ORLEANS 

LOS  ANGELES 

SYRACUSE 

DENVER 

PASSAIC 

ROANOKE 

CLEARING 

NASHVILLE 

SEATTLE 

SAN  JOSE 

BOSTON 

CANONSBLTIC 

HURLOCK,  MD; 

BEDFORD,  VA. 

KANSAS  CITY,  MO. 
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The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Established  1878 


The  Canning  Trade  is  the  only  paper 

Rublished  exclusively  in  the  interest  of 
le  Canned  Food  Packerd  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
first  year. 

Entered  at  Poatoffice,  Baltimore,  Md., 
as  aeeond-claaa  matter. 

TERMS  OF  SUBSCRIPTION 

One  Year . $3.00 

Canada  -  ...  -  $4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 
Advertising  Rates 
Upon  application. 


PUBLISHED  EVERY  MONDAY 
BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  Thb 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 
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YOUR  Calendar 


National  Canners  Convention  And 
Machinery  Show,  Chicago 


EDITORIALS 


TO  INSTILL  CONFIDENCE— At  the  suggestion  of 
President  Hoover,  and  in  co-operation  with  the 
Federal  Department  of  Commerce,  the  Chamber 
of  Commerce  of  the  United  States  will  take  the  initia¬ 
tive  in  marshaling  the  efforts  of  all  branches  of  trade 
and  industry  with  the  common  purpose  of  maintaining 
economic  stability  and  keeping  business  activities  at 
normal  levels. 

This  action  was  decided  upon  at  the  second  of  a  series 
of  conferences  held  by  President  Hoover  at  the  White 
House,  at  which  more  than  a  score  of  outstanding  rep¬ 
resentatives  of  trade  and  industry  discussed  present 
economic  conditions  and  the  business  outlook.  It  was 
agreed  that  some  definite  organization  should  be  estab¬ 
lished  under  a  committee  representing  the  different  in¬ 
dustries  and  sections  to  follow  up  the  President’s  pro¬ 
gram.  The  consensus  of  the  conference  was  that  the 
National  Chamber  should  undertake  this  task. 

In  accordance  with  the  plan  as  outlined  and  an¬ 
nounced  by  President  Hoover,  those  attending  the 
White  House  conference  would  act  as  a  temporary  ad¬ 


visory  committee  with  the  Secretary  of  Commerce,  who 
was  authorized  to  add  other  members.  Julius  H.  Barnes, 
chairman  of  the  Board  of  the  National  Chamber,  was 
asked  to  create  an  executive  committee  from  the  meih- 
bers  of  this  group  and  the  various  trade  organizations. 

In  accepting  the  task  Mr.  Barnes  said: 

“As  chairman  of  the  Board  of  Directors  of  the  Cham¬ 
ber  of  Commerce  of  the  United  States,  I  shall  proceed 
immediately  to  carry  out  the  suggestion  of  the  group 
which  met  at  the  White  House  today,  and  with  the  ap¬ 
proval  of  President  Hoover  asked  me  to  see  to  the  cre¬ 
ation  of  an  executive  committee  from  the  group  and 
from  the  various  trade  associations. 

“We  expect  to  call  together  as  soon  as  practicably 
possible  within  two  weeks  of  a  fairly  large  group  of 
trade  association  representatives,  perhaps  from  100  to 
200  men.  They  will  be  drawn  from  associations  both 
within  and  without  the  membership  of  the  Chamber  of 
Commerce  of  the  United  States,  so  that  they  will  be 
broadly  representative  of  the  major  phases  of  Ameri¬ 
can  business  activity.  At  that  meeting  we  hope  to  get 
a  wide  interchange  of  information  as  to  the  exact  sit¬ 
uation  in  business,  as  to  its  important  present  elements 
of  strength  and  weakness.  From  this  information  it  is 
hoped  that  suggestions  may  be  made  looking  towards 
stabilization  of  business  conditions. 

“This  meeting  of  trade  representatives  will  be  asked 
to  make  recommendations  respecting  the  personnel  of 
the  executive  committee  which  the  Chamber  has  been 
asked  to  create. 

“At  the  meeting  it  is  hoped  that  suggestions  may  be 
made  with  regard  to  courses  of  action  which  both  busi¬ 
ness  and  government  may  take  to  sustain  business 
through  the  immediate  future  and  over  a  longer  period. 

“It  is  hoped  that  we  may  devise  some  continuing  pro¬ 
cess  of  developing  and  disseminating  information  as  to 
important  factors  in  the  business  situation  as  they  de¬ 
velop  from  time  to  time. 

“The  Chamber  of  Commerce  of  the  United  States 
will  make  its  facilities  available  to  the  organization  and 
will  co-operate  in  every  way  possible. 

“The  original  anxiety  of  American  business  never 
has  been  overproduction,  but  over  the  maintenance  of 
buying  power,  which  provides  markets  for  the  products 
of  industry.  That  is  the  problem  of  today.  Production 
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is  adequate.  He  want  no  interruption  as  those  products 
go  into  consumption. 

“We  have  had  a  serious  situation,  a  state  of  mind 
growing  out  of  the  dislocation  of  security  values.  Eyen 
as  late  as  October  some  of  our  industries  were  having 
the  largest  month  in  their  history.  There  is  now  no  fun¬ 
damental  weakness  and  no  commodity  price  inflation, 
and  we  have  a  strong  banking  situation  with  adequate 
credit  in  sight. 

“It  seems  to  be  true  that  every  recession  in  the  build¬ 
ing  construction  industry  is  followed  by  a  recession  in 
general  business.  A  decline  in  the  building  industry 
started  a  year  ago  in  October.  A  building  decline  is 
usually  caused  by  high  money  rates,  such  as  we  have 
experienced.  These  high  rates  have  been  due  to  a  di¬ 
version  of  money  into  call  loans.  We  have  the  right  to 
think  that  building  construction  now  can  pick  up  sound¬ 
ly  again.  Funds  are  ready  for  it. 

“What  we  hope  to  do  first  is,  through  mutual  confi¬ 
dence  and  by  exchange  of  information  of  purposes,  to 
disprove  inaccurate  and  disturbing  rumors.  Almost  uni¬ 
formly  they  have  proved  inaccurate. 

“A  day  or  two  ago,  when  I  took  the  train  for  Wash¬ 
ington,  I  heard  that  Macy  &  Co.  had  laid  off  1,600  em¬ 
ployes.  Mr.  Straus,  at  today’s  conference,  told  me  that 
last  week  they  laid  off  28  and  added  200  employes, 
which  illustrates  the  inaccuracy  of  most  of  the  rumors 
you  get  today. 

“We  need  to  find  the  key  log  in  a  jam.  If  you  can 
focus  your  attention  on  it,  and  get  it,  you  can  go  ahead. 

“If  the  utility  industry,  which  has  plans  for  a  thou¬ 
sand  million  dollars  for  improvements,  feels  that  money 
is  to  be  obtained  at  reasonable  rates,  it  will  enlarge  its 
plants  and  place  orders  for  electrical  equipment ;  and  if 
the  electrical  equipment  companies  feel  this  business 
coming  in  they  will  order  more  copper,  and  this  stimu¬ 
lates  the  copper  business.  And  so  it  goes. 

“The  President’s  statement  gives  a  very  encouraging 
picture  of  industry,  and  it  is  true.  The  whole  problem 
is  not  to  start  the  machine,  but  to  preserve  the  momen¬ 
tum  that  is  here.  In  furtherance  of  that,  and  at  the 
suggestion  of  the  President  and  as  approved  at  the  con¬ 
ference  this  morning  and  by  the  railroad  executives  on 
Monday,  the  Chamber  of  Commerce  of  the  United 
States  will  call  a  conference  in  Washington  in  the  near 
future  of  the  representative  trade  associations  of  the 
country,  a  conference  not  unwieldy  in  size.  This  con¬ 
ference  will  furnish  certain  information,  from  which 
we  will  endeavor  to  determine  where  the  key  logs  are 
located  and  take  them  out  by  co-operation  with  all  the 
industries  and  with  agencies  of  the  government.  If  we 
can  loosen  the  key  logs  the  flow  of  ordinary  business 
will  float  down  the  river. 

“This  may  grow  into  a  continuing  study.  The  usual 
conference  resolutes  and  goes  home,  but  this  may  grow 
into  an  established  machinery  to  preserve  the  balance 
of  American  business. 

“Some  of  the  weak  spots  in  American  industry  are 
improving.  One  of  these  is  the  shipbuilding  industry, 
which  is  putting  old  yards  in  shape  and  preparing  to 
care  for  increased  production.  The  oil  industry,  through 
voluntary  agreements,  is  in  much  better  shape.  The 
textiles,  which  were  badly  hit,  are  in  a  somewhat  better 
position.  The  coal  industry  has  improved. 

“When  the  McNary-Haugen  Bill  was  first  proposed 
to  help  bring  the  index  price  of  agricultural  products 
up  to  an  equivalent  of  the  industrial  price  index,  the 
agricultural  price  index  was  120,  as  against  169  for  in- 
(’ustry;  whereas  now  the  agricultural  index  is  146, 
against  139  for  industry.’’ 


THE  SPECIAL  TRAIN  OF  THE  BALTIMORE 
CANNED  FOODS  EXCHANGE 

The  Baltimore  Canned  Foods  Exchange  invites  its 
members  and  those  of  allied  industries  to  join  our 
special  train  party,  leaving  Baltimore  Saturday, 
January  18th,  for  the  Convention  City. 

Our  special  train  will  leave  Camden  Station  at  5  P.  M. 
Arrangements  can  be  made  to  stop  at  all  points  for  pas¬ 
sengers  who  will  attend  the  Convention.  The  Hospital¬ 
ity  Committee  of  the  Baltimore  Canned  Foods  Ex¬ 
change  has  arranged  for  the  very  best  accommodations 
possible.  The  special  will  be  made  up  of  upper  and  lower 
berths,  compartments  and  drawing  rooms.  It  will  be 
necessary  for  arrangements  to  be  made  promptly  so 
that  the  solid  apartment  and  drawing-room  cars  may 
be  ordered  without  delay. 

A  reduced  rate  of  fare  and  one-half  has  been  author¬ 
ized  on  the  identification  certificate  plan.  Your  com¬ 
mittee  will  take  care  of  certificate  for  you,  providing 
your  reservations  are  made  promptly. 

The  Baltimore  and  Ohio  Railroad  has  agreed  to  fur¬ 
nish  us  with  a  duplicate  of  their  “Capital  Limited’’ 
equipment  and  service.  We  are  also  assured  of  the  usual 
Baltimore  and  Ohio  dining  car  service,  and  the  time  of 
leaving  Baltimore  has  been  left  entirely  to  us.  Your 
committee  believes  that  5  P.  M.  leaving  time  on  Satur¬ 
day  would  be  agreeable  to  everyone. 

There  will  be  a  Baltimore  and  Ohio  representative 
traveling  with  us  for  the  purpose  of  making  arrange¬ 
ments  for  a  return  special  leaving  Friday,  January  24, 
Baltimore  and  Ohio  Station,  Fifth  Avenue  and  Harri¬ 
son  streets,  at  2.00  P.  M.,  arriving  Camden  Station, 
Baltimore,  10  A.  M.  January  25th.  Please  let  us  know 
if  you  wish  same  Pullman  reservation  on  return  trip,  as 
it  will  be  necessary  to  arrange  with  the  Pullman  Com¬ 
pany  in  advance  to  hold  equipment  for  the  return 
journey. 

Special  one  and  one-half  fare  rates  will  prevail  and 
cost  of  transportation  as  follows: 

Railroad  fare,  round  trip . $41.67 

Drawing-room  one  way,  accommodating  three 

person  .  30.00 

Compartment  one  way,  accommodating  two  per¬ 
sons  .  23.25 

Lower  berth,  one  way .  8.25 

Upper  berth,  one  way .  6.60 

Indications  point  to  a  prosperous  1930  for  the  can¬ 
ning  industry.  Let  us  endeavor  to  help  and  encourage 
in  every  way  possible  those  whose  efforts  are  so  ablv 
put  forth  in  making  our  Annual  Convention  well  worth 
while. 

We  have  every  assurance  that  the  “Big  Show’’  this 
year  will  be  the  most  interesting  ever,  and  surely  every 
individual  whose  daily  activities  are  taken  up  by  mat¬ 
ters  pertaining  to  canned  foods  will  find  it  worth  while 
to  attend  the  coming  convention. 

Kindly  mail  remittance  with  your  reservation,  and 
for  further  information  telephone  Robert  A.  Sindall  or 
Steve  Lewis,  Plaza  1987. 

Please  remember  that  we  must  have  immediate  re¬ 
sponse  in  regards  reservations  in  order  to  secure  our 
quota  of  Pullman  cars.  Very  truly  yours, 

BALTIMORE  CANNED  FOODS  EXCHANGE, 

Harry  Imwold,  President. 
Committee — Harry  W.  Krebs,  Herman  Gamse,  John 
May,  Richard  Dorsey,  Carle  Cooling,  George  C.  Sauter, 
Herbert  Randall,  Robert  Rouse,  Henry  Doeller,  Jr.,  Jas. 
F.  Cole,  E.  Everett  Gibbs,  Robert  A.  Sindall,  chairman. 
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Out  of  the  Frying  Pan 

Tn  thanking  another  large  Corn  Canner  for  recommending  Tuc  Hutkers  in  some  confidential 
^  correspondence  a  year  ago,  a  Western  Packer,  after  using  25  Tucs  in  1929  wrote: 

*‘We  can  say  truthfully  that  Tuc  Huskers  wasted  no  corn  at  all,  and  butted  all  of 
the  varieties  and  different  sizes  of  ears  and  nubbins  perfectly.  Many  times  we 
inspected  the  husks  as  they  passed  through  the  Conveyor  on  the  way  to  the  stack, 
and  we  never  found  a  shank  containing  more  than  two  rows  of  corn,  and  only  a 
very  few  of  these.  We  think  that  99%  of  this  entire  tonnage  (well  over  six  thou¬ 
sand  tons  of  four  different  varieties)  was  butted  without  wasting  a  full  row  of 
com,  and  a  very  large  percentage  without  cutting  into  the  first  row  of  com.  Only 
an  experienced  canner  can  appreciate  what  thU  means.** 

*‘The  Electrical  Counters  are  very  fine.  They  stimulated  the  operators  to  do 
more  and  we  had  a  girl  to  average  93  ears  a  minute  for  over  50  hours.  We  paid 
on  a  piecework  basis  and  we  would  not  be  without  them.” 

Piecework  !  And  no  waste  of  corn  while  having  it !  A  valuable  step  forward,  made  possible 
only  by  a  combination  of  features  exclusive  to  Tuc  Husker  ! 

Payment  of  feeders  on  a  piecework  basis  with  other  type  of  husker  is  not  a  new  thing.  Simple 
and  cheap  weighing  and  measuring  devices  have  been  perfected,  but  the  vast  majority  of  piece¬ 
work  operations  have  been  abandoned;  not  because  of  canner  apathy;  nor  by  reason  of  any  instal¬ 
lation,  operating  or  supervising  costs;  and  not  because  piecework  payments  did  not  create  the 
desired  direct  results.  Piecework  was  abandoned  because  it  proved  to  be  but  a  short  step  out  of 
a  hot  frying  pan  into  a  hotter  hre.  Piecework  doubled  and  tripled  the  number  of  quarter 
and  half  ears  of  corn  that  went  to  the  stacks  and  silos  in  butting  waste,  instead  of  into  the 
can,  and  increased  substantially  the  number  of  inspectors  required.  The  premium  paid 
for  speed  literally  created  a  bottomless  chasm  into  which  were  poured  the  costly  results  of  feeder- 
indifference  and  fallibility. 

This  tragic  price  of  piecework  efforts  will  exist  always  with  any  machine  requiring  any  discretion 
or  care  either  in  the  feeding  or  placing  of  the  corn.  It  is  the  human  element.  When  the 
feeder  can  make  more  money  by  being  less  careful,  he  or  she  will  be  less  careful  in  the  majority 
of  cases.  And  being  less  careful  means  more  waste, — costly  waste,  and  more  inspectors,  when¬ 
ever  any  discretion  in  either  feeding  or  placing  the  ears  is  necessary. 

In  Tuc  Husker,  all  sizes  of  corn  placed  in  any  part  of  the  feed-in  trough,  and  at  whatever  speed, 
are  lined  automatically  entirely  by  the  machine;  by  a  simple  mechanism,  embracing  underlying 
principles  fully  covered  by  adjudicated  patents.  Moreover,  the  Tuc  Electrical  Counter  is  inoper¬ 
able  by  the  feeder,  except  by  the  feeding  of  corn  into  the  machine,  so  that  there  is  no  temptation 
or  opportunity  for  the  feeder  to  be  dishonest.  And  in  addition,  the  device  is  located  remotely 
from  the  path  of  travel  of  the  corn,  and  is  operable,  not  by  contact  with  the  ears  of  corn,  but  from 
mechanism;  as  a  result  irregular  shaped  ears,  blades,  ribbons,  grit,  etc.,  can  in  no  way  affect  its 
accuracy  during  any  part  of  the  season. 

The  Tuc  Electrical  Counter  creates  no  new  problems  more  serious  or  costly  than  the  ones  it 
solves.  It  is  simply  another  achievement  of  Science  that  helps  to  reduce  costs.  It  is  a  step  out  of 
the  frying  pan!  Read  these  words  again  !  It  is  a  step  out  of  the  frying  pan  !  And  not 
into  the  fire  ! 

Using  the  sincere  words  of  this  old,  conservative  and  capable.  Western  Packer, 

**Only  an  experienced  canner  can  appreciate  what  this  means.” 
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Meeting  Association  of  New  York 
State  Canners  Inc. 

Hotel  Niagara,  Niagara  Falls,  December  12th  and  13th,  1929 


That  the  Annual  Meeting  of  the  New  York  Can¬ 
ners  would  be  a  record  one  from  the  point  of  at¬ 
tendance  was  indicated  at  the  luncheon  given  in 
the  ball  room  as  the  opening  feature  of  this  year’s  con¬ 
vention.  There  were  nearly  200  present,  and  this 
proved  pleasing  to  President  G.  Sherwin  Haxton  and 
the  other  officers  of  this  progressive  canners’  associa¬ 
tion. 

After  the  disposal  of  the  excellent  lunch  the  assem¬ 
bly  was  addressed  by  President  E.  B.  Cosgrove,  of  the 
National  Canners  Association,  who  brought  felicita¬ 
tions  to  the  local  association  and  went  on  to  briefly  out¬ 
line  many  of  the  important  matters  which  the  National 
has  had  in  hand  during  the  past  year. 

Following  Mr.  Cosgrove  the  President  introduced 
Miss  Frances  Perkins,  the  New  York  State  Industrial 
Commissioner,  who  gave  what  has  since  been  spoken  of 
as  the  most  important  address  of  the  meeting.  Miss 
Perkins  promised  to  furnish  a  copy  of  this  address,  and 
we  may  have  the  pleasure  of  giving  it  to  our  readers 
later  on. 

Mr.  C.  A.  Holmquist,  New  York  State  Board  of 
Health,  who  spoke  upon  Waste  Control  Experiments, 
gave  the  canners  many  valuable  points  on  the  handling 
of  this  troublesome  question.  New  York  State  is  well 
up  in  the  forefront  in  this  matter  of  waste  disposal,  and 
is  working  closely  with  the  state  authorities  to  meet 
their  requirements. 

Mr.  R.  E.  Kelley,  of  the  Guardian  Warehousing  Co., 
Chicago,  next  addressed  the  assembly  on  the  canners’ 
.co-operative  corporation.  He  outlined  the  plans,  the 
basis  of  which  is  better  financing  through  warehous¬ 
ing,  a  subject  which  is  important  to  every  canner,  and 
which  is  fortunately  working  to  a  most  beneficial  posi¬ 
tion  insofar  as  the  canners  are  concerned.  Mr.  Kelley’s 
suggestions  aroused  much  interest. 

Ladies’  Luncheon 

While  the,  as  it  were,  heads  of  the  house  were  at¬ 
tending  to  business  at  the  Niagara  Hotel,  as  above 
briefly  outlined,  the  ladies  were  enjoying  a  sumptuous 
luncheon  at  the  General  Brock  Hotel,  on  the  Canadian 
side  of  Niagara  Falls.  Nearly  50  ladies  enjoyed  this 
feature,  tendered  by  the  Association,  but  just  why  they 
were  permitted  over  the  line  while  the  men  were  held 
on  this  side  was  a  question  that  was  not  up  for  dispute. 

The  annual  meetings  are  deliberately  turned  over  to 
the  social  side  of  the  canner’s  life,  and  we  believe  right¬ 
ly  so,  because  all  during  the  year  this  progressive  asso¬ 
ciation  holds  frequent  business  sessions  and  really  at¬ 
tends  to  its  important  matters  at  those  times.  So  the 
Annual  Meeting  is  used  as  a  get-together  occasion,  with 
enough  business  to  give  it  form  and  substance,  but 
pleasure  by  no  means  is  sidetracked. 

This  was  seen  in  the  splendid  dinner  dance  given  at 
the  Hotel  Niagara  and  tendered  by  the  Machinery  and 


Supply  Men  and  Brokers,  when  nearly  300  sat  down  to 
a  banquet  and  enjoyed  the  entertainment  and  dancing 
until  the  wee  sma’  hours  of  the  mornin’. 

Friday,  December  13th’s  Sessions 
At  9.30  A.  M.  a  cutting  of  experimental  packs  of  peas 
and  yellow  corn  was  begun,  presided  over  by  Mr.  Albert 
D.  Radebaugh  and  Perry  Wilson,  of  the  American  Can 
Company.  The  keenest  sort  of  interest  is  always  shown 
by  the  New  York  State  canners  in  the  question  of  qual¬ 
ity,  and  these  experts  were  not  slow  to  pick  out  the 
weak  points  nor  to  recognize  the  good  points  in  packs 
under  consideration.  Whether  or  not  the  new  depar¬ 
ture  in  canning  methods  will  be  widely  adopted  by  these 
experienced  canners  remains  to  be  seen,  but  the  New 
York  canners  may  always  be  counted  on  to  adopt  any 
improvement  in  the  production  and  quality  of  their 
goods.  This  display  attracted  a  large  crowd  and  the 
annual  business  session  was  a  little  late  in  getting 
under  way. 

Business  Session 

President  Haxton  reviewed  the  year’s  work. 

Glen  E.  Finch,  Treasurer,  reported  the  state  of  the 
exchequer,  which  proved  to  be  quite  satisfactory,  and 
Secretary  John  P.  Street  made  his  annual  report. 

Next  in  line  was  the  election  of  officers  for  1930,  and 
this  was  as  follows : 

The  new  officers  for  1929-30  are: 

President,  S.  C.  Hemingway,  H.  C.  Hemingway  &  Co., 
Syracuse. 

Vice-President,  B.  C.  Olney,  Snider  Packing  Corpora¬ 
tion,  Rochester. 

Treasurer,  G.  E.  Finch,  Edgett-Burnham  Co., 
Newark. 

Secretary,  J.  P.  Street,  Rochester. 

New  Directors  for  three  years: 

B.  E.  Babcock,  Empire  State  Pickling  Co.,  Phelps. 

S.  K.  Farrar,  Finger  Lake  Canning  Co.,  Penn  Yan. 

H.  E.  Halstead,  Halstead  Canning  Co.,  Cortland. 

The  Committee  on  Resolutions  brought  in  the  fol¬ 
lowing: 

Whereas,  During  the  year  just  passed  our  member¬ 
ship  has  suffered  through  death  the  loss  of  four  active 
and  respected  members,  Fred  Sommer,  George  R.  Ol¬ 
ney,  Theodore  Christian  and  Herbert  Ovenshine, 

Be  it  Resolved,  That  our  sense  of  loss  be  recorded  on 
the  minutes  of  the  this  Annual  Meeting,  and  that  the 
Secretary  convey  to  the  families  of  the  deceased  an  ex¬ 
pression  of  our  heartfelt  sympathy. 

Whereas,  We  have  suffered  the  loss  by  death  of  one 
of  our  best-known  and  most  active  members,  one  who 
has  served  our  Association  as  President  and  in  many 
other  capacities ;  therefore,  be  it 

Resolved,  That  in  the  death  of  Norman  J.  Griffith  we 
have  lost  a  friend  and  associate  whose  attractive  per- 
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This  line  of  Max  Ams  Automatic 
Square  Can  Double  Seamers  saves 
the  wages  of  ten  operators. 


Installed  in  the  plant  of  a  large  square  ' 
can  manufacturer,  it  is  used  for  double 
seaming  the  top  friction  rings  and  bottom 
ends  onto  rectangular  dry  package  cans  • 
in  continuous  a  u  to  Ill  a  t  i  c  operations.  - , 

These  four  double  seamers  and  auto- 
matic  distributor,  requiring  only  two 
operators,  have  replaced  six  double 
seamers  and  twelve  operators.  They 
have  reduced  the  door  space  occupied, 
have  lessened  power  consumption  and 
reduced  overhead  and  handling  charges. 

In  addition  to  these  very  material  advan- 
tages,  Ams  Automatic  Square  Can  Double 
Seamers  have  brought  others,  less  tangi- 
hie  but  nevertheless  important,  such  as 
improvement  in  the  cans  themselves — 

tighter  seams,  more  uniformity,  trimmer  ImMBB  / 

more  clean-cut  appearance. 

A  line  of  machines  that  will  accomplish 
this  is  a  prodtable  investment  for  any 

square  can  manufacturer.  HHHHJHlniBMHIHiiiliH^I 

Max  Ams  Square  Can  Machinery  for  either  sanitary  or  dry  package  cans  is 
known  wherever  cans  are  made.  Not  only  were  Ams  Machines  the  pioneer 
machines  for  cans  of  this  type  but  they  have  constantly  maintained  leader¬ 
ship  in  development  and  improvement  and  are,  today,  in  service  in  nine  out 
of  every  ten  plants  making  square,  rectangular  and  irregular  cans. 

Ams  Engineers  are  at  your  service  to  demonstrate  the  economies  and  im¬ 
provements  you  can  obtain  through  the  use  of  Max  Ams  Square  Can  Ma¬ 
chinery.  Put  your  square  can  production  problems  up  to  us. 


The  Max  Ams  Machine  Company 

Originators  of  the  Sanitary  Can — 

Pioneer  Builders  of  Sanitary  Can  Machinery. 


101  Park  Avenue, 
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sonality  endeared  him  to  all,  and  who  will  be  greatly 
missed  from  all  our  gatherings. 

Resolved,  That  this  resolution  be  spread  upon  the 
minutes  of  this  meeting  and  that  an  expression  of  our 
deepest  sympathy  be  conveyed  to  the  family  of  our  de¬ 
ceased  friend. 

Whereas,  This  meeting  has  listened  with  appreciation 
to  the  address  of  Miss  Frances  Perkins,  Industrial  Com¬ 
missioner  of  the  State  of  New  York,  and 

Whereas,  Commissioner  Perkins  has  sincerely  re¬ 
quested  our  co-operation  toward  a  better  compliance 
with  existing  labor  laws  affecting  our  industry,  and  at 
the  same  time  proffered  the  services  of  the  Labor  De¬ 
partment  to  this  end. 

Be  it  Resolved,  That  as  an  Association  we  reaffirm 
our  endorsement  of  the  labor  law  provisions  as  regards 
child  labor,  and  further  recommend  that  in  response  to 
Commissioner  Perkins’  proposal  a  suitable  committee 
be  appointed  by  our  President  to  confer  with  a  similar 
committee  of  Labor  Department  officials  in  an  endeavor 
to  perfect  ways  and  means  toward  a  better  compliance 
with  the  other  sections  of  our  state  labor  law  which  di¬ 
rectly  affects  our  industry,  involving,  as  this  may,  the 
recognition  of  the  hazards  of  our  business  dependent 
(/  rectly  upon  weather  conditions  beyond  human  control 
and  modification  of  existing  provisions  which  entail 
hardship  upon  our  members. 

Whereas,  Our  members  have  for  several  years  bene¬ 
fited  greatly  by  the  scientific  research  and  advice  of 
trained  specialists  at  Cornell  and  Geneva,  and  desiring 
to  broaden  the  scope  of  this  work  by  the  addition  to  the 
Cornell  staff  of  a  canning  crop  specialist  who  will  estab¬ 
lish  direct  contact  with  the  growers  of  canning  crops. 

Be  it  Resolved,  That  as  an  Association  we  support 
the  inckision  of  this  item  in  the  budget  of  the  Agricul¬ 
tural  Extension  Department  for  the  ensuing  year,  and 
further  urge  individual  members  through  their  repre¬ 
sentatives  in  the  Legislature  to  actively  work  for  the 
passage  of  this  budget. 

Another  Luncheon 

At  12.30  the  Association  tendered  another  luncheon 
in  the  ball  room  ,at  which  there  were  present  not  quite 
so  many  as  on  the  day  previous. 

The  chief  speaker  at  this  luncheon  was  Miss  Ruth 
Atwater,  of  the  Home'  Economics  Department  of  the 
National  Canners  Association,  who  outlined  the  excel¬ 
lent  work  she  is  doing  for  the  promotion  of  canned 
foods  consumption. 

THE  RELATION  OF  THE  CONSUMER  AND  THE 
CANNED  FOODS  MANUFACTURER 
By  Ruth  Atwater,  Director  Home  Economics,  N.  C.  A. 

The  National  Canners  Association  for  many  years 
has  been  accumulating  a  mass  of  information  re¬ 
sulting  from  its  research.  This  information  is  of 
direct  and  vital  interest  to  the  industry,  and  much  of  it 
has  been  applied  to  manufacturing  processes. 

In  September,  1927,  the  Association  appointed  a  Di¬ 
rector  of  Home  Economics,  feeling  that  much  of  this 
information,  when  translated  into  somewhat  simpler 
terms,  would  be  of  interest  to  the  ultimate  consumer, 
the  American  housewife,  and  I  was  fortunate  enough  to 
be  selected  to  carry  out  this  interesting  undertaking. 

Long  before  I  had  ever  thought  of  being  connected 
with  the  canning  industry  I  had  been  interested  in  the 
use  of  commercially  canned  foods.  My  training  and  ex¬ 
perience  had  been  in  food  and  nutrition  work,  and  I  had 


often  carried  on  problems  in  classes  in  food  prepara¬ 
tion  which  dealt  with  some  of  the  many  uses  of  com¬ 
mercially  canned  foods.  I  had  been  impressed  by  the 
fact  that  women  did  not  use  any  imagination  or  ingenu¬ 
ity  with  the  canned  foods  which  they  bought.  Know¬ 
ing  their  great  range  of  possible  uses,  I  wished  to  bring 
this  information  to  my  students  who  were  training  to 
teach  home  economics.’ 

Having  been  interested  in  home  economics  all  my 
life,  my  professional  acquaintance  was  rather  wide,  and 
so  it  was  possible  for  me  to  make  contacts  for  my  new 
work  fairly  easily. 

In  building  a  new  job  it  is  always  essential  that  a 
long  view  should  be  taken  of  the  fpld,  and  a  survey  was 
made  to  determine  what  women  wanted  to  know  about 
commercially  canned  foods. 

In  order  to  find  out  what  people  were  thinking  about 
and  what  information  they  wanted  with  regard  to  our 
products,  the  women  who  are  directing  the  home  eco¬ 
nomics  departments  of  our  schools  and  colleges  where 
home  economics  are  taught  were  visited  and  their  point 
of  view  was  asked. 

It  was  gratifying  to  find  that  these  women  who  train 
the  future  home  economics  teachers,  hospital  dietitians, 
cafeteria  and  lunch-room  managers,  food  writers  and 
extension  workers,  expressed  a  desire  for  all  the  infor¬ 
mation  that  we  could  bring  to  them. 

We  feel  that  by  bringing  our  information  to  the  di¬ 
rectors  of  the  schools  and  colleges  who  train  the  future 
leaders  in  home  economics  our  information  will  have  a 
very  widespread  effect. 

If  the  student  understands  the  facts  regarding  com¬ 
mercial  canning  when  she  is  receiving  her  training,  if 
she  reads  and  understands  our  literature,  she  will  teach 
her  own  students  the  correct  facts  about  commercial 
canning. 

If  she  is  managing  a  lunch  room,  cafeteria,  restau¬ 
rant  or  tea  room,  she  will  buy  her  canned  food  with 
intelligence  if  her  background  is  sound. 

The  extension  worker  probably  comes  more  closely 
in  contact  with  the  rural  women  of  the  country  than 
any  other  leader,  and  the  extension  workers  have  wel¬ 
comed  our  information  and  have  used  it  widely. 

The  question  in  your  minds  is,  of  course,  what  infor¬ 
mation  do  the  women  want. 

It  seems  to  me  that  first  they  want  information 
which  will  help  them  in  buying  canned  products  intelli¬ 
gently.  Women  have  become  increasingly  aware  of  the 
fact  that  in  order  to  feed  their  families  successfully, 
from  both  the  nutritional  and  economic  standpoint, 
they  must  know  what  the  foods  served  in  their  homes 
will  yield  in  satisfaction,  from  both  the  nutritive  and 
artistic  standpoints. 

Without  good  flavor  and  proper  appearance  food  can¬ 
not  hope  to  survive  in  the  critical  atmosphere  of  the 
modern  woman’s  food  program.  She  knows  that  the 
most  nutritious  food  may  be  served,  but  that  if  it  does 
net  nlea'^c  her  family  it  will  not  be  eaten.  She  then  dis¬ 
cards  it  in  favor  of  another  food  which  they  will  eat. 

We  try  to  help  the  woman  to  know  just  what  she 
may  expect  of  canned  products.  Their  flavor  and  ap¬ 
pearance,  ease  of  preparation,  economy  and  accessibil¬ 
ity  all  appeal  to  her ;  above  all,  she  wants  qualitv. 

Our  work  on  the  nutritive  aspects  of  canned  foods 
gives  her  information  which  is  of  value  to  her  in  ad¬ 
justing  her  menus  to  meet  the  nutritional  needs  of  her 
family.  We  have  been  able  to  do  a  good  deal  in  making 
women  realize  that  canned  foods  have  practically  the 
same  food  value  that  the  same  foods  cooked  in  her  own 
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•  •  in  the  Heart  of  one  of 
the  richest  agricultural 
regions  in  the  world  - 


XJEEKIN  factories,  situated  in  the  heart  of  one  of  the  richest  agri- 
^  cultural  regions  in  the  world,  are  strategically  located  to  serve 
canners  within  a  radius  of  hundreds  of  miles  of  Cincinnati.  Here  the 
sweeping  Ohio  River  meets  the  railroads  for  ease  of  shipping.  Over 
this  boundless  agricultural  territory  are  scattered  innumerable  can¬ 
ners,  whose  business  it  is  to  provide  food  for  the  markets  of  the  nation. 

For  years  Heekin  has  served  canners  of  this  rich  territory.  Business 
associations  have  ripened  into  friendships  that  have  built  a  mutual  in¬ 
terest  between  Heekin  executives  and  canners.  Each  year  new  names 
join  the  old  in  specifying  Heekin  Cans.  Heekin  quality,  plus  Heekin 
Personal  Service,  are  a  combination  that  you  too  can  put  to  profit. 

Heekin  Cans 

THE  HEEKIN  CAN  COMPANY,  CINCINNATI, O. 
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kitchen  would  have,  provided  the  foods  cooked  at  home 
were  as  fresh  and  as  carefully  prepared  as  the  foods 
that  are  canned  commercially. 

Many  women  do  not  know  that  canned  foods  may  be 
obtained  in  more  than  one  grade.  Too  often  a  money 
value  quoted  by  the  grocer,  who  may  or  may  not  know 
quality,  is  her  only  guide.  We  have  tried  to  help  her 
with  this  very  important  problem. 

Many  legends  regarding  canned  foods  i^rsist  in  our 
consumers’  minds.  I  never  address  an  audience  without 
being  asked  whether  it  is  poisonous  to  leave  food  in  an 
open  tin  can.  I  am  sometimes  asked  if  the  lacquer  on 
the  inside  of  a  can  is  paint. 

Women  do  not  know  how  to  store  canned  foods  in 
their  homes,  and  are  often  worried  if  the  outside  of  a 
can  has  rusted.  When  they  understand  that  outside 
rust  is  harmless  unless  it  has  eaten  through  the  can, 
they  are  glad  to  be  reassured  on  this  point. 

Women  are  interested  to  know  what  causes  a  bulging 
can.  They  are  also  glad  to  know  that  the  industry 
stands  back  of  its  products. 

When  women  understand  the  many  successful  ways 
in  which  they  may  prepare  canned  foods,  their  interest 
in  using  them  is  stimulated.  Many  people  think  that 
the  canner  has  done  all  the  necessary  work  for  them ; 
that  their  only  responsibility  is  to  open  a  can,  perhaps 
heat  it  a  little  and  serve  it.  When  they  learn  how  much 
better  canned  vegetables  are  if  they  are  cooked  in  their 
own  can  liquor  until  the  liquor  has  practically  disap¬ 
peared,  seasoned  well  and  served,  we  find  an  added 
desire  on  the  part  of  the  housewife  to  use  them.  Can¬ 
ned  fruit  is  always  improved  if  it  is  served  cold.  This 
is  also  true  of  raw  fruit,  but  many  people  do  not  realize 
this  seemingly  self-evident  fact. 

We  have  also  told  women  that  there  is  no  danger  in 
using  commercially  canned  vegetables  for  salads  with¬ 
out  first  heating  them. 

Women  are  interested  to  know  that  the  industry  is 
trying  to  improve  the  quality  of  its  raw  products.  They 
are  interested  in  the  volume  of  production  and  in  the 
sanitation  of  canning  plants. 

I  find  that  they  are  turning  to  canned  products  more 
and  more  to  give  variety  to  menus.  They  are  interested 
in  adding  new  specialties  when  planning  meals,  and  are 
keeping  stocks  of  canned  foods  on  hand  to  meet  emer¬ 
gencies  and  to  amplify  their  food  choices. 

The  quality  appeal  is  the  strongest  appeal  that  can 
be  made  to  women,  and  I  feel  that  women  are  even  more 
interested  in  taste  than  they  are  in  appearance,  al¬ 
though,  of  course,  the  eye  appeal  must  never  be  over¬ 
looked. 

This  work  has  been  carried  on  now  for  a  little  over 
two  years,  and  it  may  interest  you  to  know  some  of  the 
responses  which  have  come  to  us  as  a  result  of  our  en¬ 
deavor. 

Many  requests  for  the  bulletin  material  published  by 
the  Association  are  filled  by  the  office  of  home  econom¬ 
ics;  our  object  is  to  fill  all  requests  not  of  a  technical 
nature.  Sinch  January  1st,  1929,  42,144  non-technical 
bulletins  have  been  sent  to  educators.  These  requests 
have  come  from  every  state  in  the  United  States, 
and  from  twelve  other  countries. 

The  women’s  magazines,  rural  weekly  and  monthly 
papers,  professional  publications  and  the  trade  press 
have  requested  articles.  Since  January  1st,  21  articles 
have  been  written  about  the  industry  to  supply  this  de¬ 
mand.  This  does  not  include  published  addresses,  of 


which  62  have  been  made  during  the  period  under  con¬ 
sideration. 

We  have  had  many  requests  from  schools  and  col¬ 
leges  for  addresses  that  could  not  be  accepted,  but  it  is 
a  satisfaction  to  know  that  educators  and  consumers 
are  interested  in  our  material. 

One  of  the  methods  that  we  have  found  very  success¬ 
ful  in  bringing  information  to  audiences  has  been  by 
means  of  a  series  of  lantern  slides  in  which  production, 
harvesting  and  canning  of  foods  are  shown.  We  feel 
that  through  these  many  avenues  of  approach  that  we 
are  getting  our  work  before  an  ever-widening  audience, 
and  while  this  work  can  never  be  checked  up  in  dollars 
and  cents,  we  do  feel  that  it  is  helping  to  establish  con¬ 
sumer  confidence  in  commercially  canned  products, 
without  which  the  industry  cannot  flourish. 

Mr.  Thomas  E.  Dye,  of  the  Canners  Warehouse  and 
Finance  Coop.  Co.,  at  Urbana,  Ohio,  addressed  the 
luncheon  on  the  matter  of  recent  corn  statistics  and  the 
general  conduct  of  his  business. 

Next  there  followed  an  interesting  discussion  on  co¬ 
operative  prices  and  yields  of  raw  products  in  the  dif¬ 
ferent  sections,  led  by  Charles  G.  Woodbury  and  A.  D. 
Radebaugh. 

Dr.  J.  J.  Horsfall,  of  the  Geneva  Experiment  Station, 
reported  on  some  of  the  work  done  in  1929  on  Plant  Dis¬ 
eases. 

Dr.  Hugh  Glasgow,  of  Geneva,  also  reported  on  the 
1929  insect  pests,  and  many  questions  were  asked  and 
answered  and  discussion  largely  indulged  in. 

Again  while  the  men  worked  the  ladies  enjoyed  a 
luncheon,  this  time,  however,  in  dry  old  U.  S.  A.,  at  the 
Fort  Niagara  Hotel,  and  as  the  guests  of  the  Chisholm- 
Ryder  Company.  It  was  not  surprising  to  hear  the 
words  of  commendation  and  praise  from  the  ladies  on 
the  excellence  and  good  taste  of  this  luncheon. 

At  night  a  special  grand  illumination  of  the  Falls  in 
honor  of  the  Convention  was  enjoyed  by  everyone,  and 
in  this  way  one  of  the  most  successful  meetings  this 
Association  has  ever  had  came  to  an  end. 

ENTERTAINMENT  AND  GOOD  ADVERTISING 


The  Ames  Canning  Company,  Ames,  Ipwa,  of 
which  Sid  R.  Cliff  is  the  energetic  and  hustilng 
secretary,  recently  introduced  a  novelty  to  the 
canning  industry.  The  following  tells  the  whole  story: 
DINNER  AND  DANCE 
Given  by 

AMES  CANNING  COMPANY 
Ames,  Iowa. 

Menu 

TOMATO  BOUILLON 
Grimes  Canning  Company 
lOWANA  HAM 
Joseph  E.  Decker  &  Sons. 
lOWANA  CORN 

lOAWNA  BEANS  lOAWNA  SPINACH 

Ames  Canning  Company. 

HOMINY 

Grimes  Canning  Company 
SALAD 

IOWA  DICED  CARROTS  AND  BEETS 
Ames  Canning  Company. 

PUMPKIN  PIE  WITH  WHIPPED  CREAM 
Grimes  Canning  Company 
COFFEE  CIGARS 

This  Menu  is  printed  on  Iowa  Cornstalk  Paper. 
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NOTICE 

to 

Supplymen— 

Canners— 

Brokers— 

Do  you  expect  to  do  any  business--to  meet 
anyone— at  the  big  Chicago  Convention  ? 

Canners  will  be  there  with  plenty  of 
orders— 

Buyers  will  be  there  ready  to  buy— 
And  the  Brokers  ready  to  help  them! 

Make  your  engagements  ahead  of  time— by 
means  of  an  advertisement  in  the  pre-Con- 
vention  Program  Issue  of  The  Canning 
Trade. 

Dated  January  13th,  1930 

It  will  be  mailed  to  everybody  in  the  Busi¬ 
ness,  and  also  be  distributed  on  the  floor  of 
the  Convention,  thereby  assuring  attention ! 

Make  the  Convention  pay ! 

Send  copy,  cuts  and  space  wanted^  now, 
while  you  think  of  it.  Tell  ’em  where  to 
find  you  !  ! 


THE  CANNING  TRADE 
Baltimore 
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Meeting  Penna.  Canners  Association 

Hotel  Yorktowne,  York,  Pa. 

December  17th,  1929 


WHEN  President  Summers  called  the  opening 
session  of  the  Annual  Meeting  of  the  Pennsyl- 
srania  Canners  Association  to  order,  there  was 
present  the  usual  full  representation  of  this  aggressive 
and  solid  canners’  association.  President  “Charlie,”  as 
he  is  affectionately  called,  brought  the  Association  into 
being  through  his  oi\ti  efforts,  and  he  has  nursed  it 
along  and  made  it  prosper  more  successfully  than  any 
association  in  the  industry,  if  success  be  charged  on 
percentage  of  representation.  The  membership  now 
approaches  100,  and  the  statement  of  the  Treasurer, 
given  in  full  herewith,  and  which  was  the  first  piece  of 
business  after  the  reading  of  the  minutes  of  the  last 
meeting,  sets  an  example  that  we  recommend  to  other 
canners’  associations. 


Treasurer’s  Statement,  Pennsylvania  Canners’  Association, 
to  December  16,  1929 
RECEIPTS 


Balance  in  treasury  Dec.  10,  1928 .  $731.44 

Dues  paid  in  for  1929 .  730.00 

Dues  paid  in  for  1930 .  20.00 

Dinner  tickets  sold  to  non-members .  36.25 


Interest  received  from  Deposit  Certificates .  46.26 


Total  Receipts  . $1,563.94 

EXPENDITURES 

Hotel  Yorktowne,  2  Association  dinners,  2  directors’ 

meetings  .  $295.90 

Albert  Hoxie,  for  entertainment  at  annual  meeting .  125.00 

Advertising  in  Brokers’  Program,  Canning  Trade  and 

the  Canner  .  140.00 

Secretary  and  Treasurer’s  salary  for  1928  and  1929 .  150.00 

S.  B.  Meisenhelder,  attorney,  annual  retainer  fee .  50.00 

Printing,  postage,  telephone,  telegrams,  etc .  44.28 

C.  G.  Summers,  Jr.,  traveling  expense,  trip  from  Bal¬ 
timore  to  Harrisburg .  6.50 


Total  Expenditures  .  $811.68 

Cash  on  hand  December  16,  1929 .  752.26 


$1,563.94 

Above-mentioned  cash  balance  made  up  as  follows: 

Time  deposit  certificates  at  Littlestown  Savings  Insti¬ 


tution  .  $500.00 

Balance  in  checking  account .  252.26 


$752.26 

Accrued  interest  on  deposit  certificates  approximately  5.00 
M.  B.  WEHLER,  Treasurer, 

Pennsylvania  Canners  Association. 

Following  this  the  President  read  his  annual  address. 


ADDRESS  OF  CHARLES  G.  SUMMERS,  JR. 


HE  Pennsylvania  Canners  Association  intends  being  of  as¬ 
sistance  to  every  Pennsylvania  canner  in  every  way  pos¬ 
sible. 


rectly  have  helped  our  friends  among  the  brokers  and  supply 
men. 

As  you  know,  the  Pennsylvania  Legislature  meets  every  sec¬ 
ond  year.  At  each  meeting  a  great  many  bills  are  introduced, 
some  of  vvhich  would  seriously  hamper,  if  not  kill,  the  canning 
industry  in  this  State.  You  know  of  the  proposed  bill  that 
would  have  required  every  can  of  food  and  every  carton  con¬ 
taining  such  canned  foods  to  show  the  date  of  packing.  This 
dating  is  certainly  neither  necessary  nor  desirable,  as  canned 
foods  properly  packed  are  just  as  good  a  year  or  two  years 
after  being  packed  as  the  day  they  were  packed.  Further,  to 
have  dated  Pennsylvania  canned  foods  while  such  dating  was 
not  required  in  other  States,  would  have  seriously  handicapped 
the  distribution  of  our  products.  There  was  general  opposition 
to  this  bill.  However,  the  canners  did  their  part  to  show  that 
it  was  neither  necessary  nor  desirable  and  this  bill  did  not  be¬ 
come  a  law. 

Several  years  ago  legislation  was  proposed  that  would  have 
resulted  in  such  stringent  laws  as  to  employing  and  housing 
labor  and  as  to  sanitary  conditions  that  would  have  certainly 
closed  at  least  a  majority  of  Pennsylvania  canners,  if  not  all  of 
them.  In  this  case  the  canners  had  to  fight  their  own  battle. 

I  am  glad  to  say  we  found  our  friends  of  the  Department  of 
Labor  and  Industry,  with  whom  we  conferred,  reasonable  and 
the  proposed  additional  laws  were  amended  to  an  extent  that 
assured  the  most  favorable  working  conditions  for  our  em¬ 
ployees;  also  conditions  as  to  housing  where  labor  was  imported 
that  assured  the  comfort  and  health  of  our  employees  without 
making  all  of  this  so  extremely  expensive  to  our  canners  as  to 
absolutely  prevent  our  complying  with  the  law.  Pennsylvania 
canneries  must  be  kept  clean  so  as  to  insure  our  product  being 
strictly  sanitary;  our  machinery  must  be  guarded  so  as  to  avoid 
accidents  and  our  labor  camps  must  be  practically  model  camps 
to  comply  with  the  law.  If  it  had  not  been  for  the  efforts  of 
this  Association,  I  beieve  that  every  Pennsylvania  canner  would 
have  found  the  legal  requirements  as  to  labor  conditions  and 
housing  to  be  vastly  more  expensive  than  at  present. 

In  addition,  various  other  laws  have  been  proposed  at  differ¬ 
ent  sessions  of  the  Legislature,  and  I  believe  in  every  case  this 
Association  has  been  able  to  show  that  such  proposed  laws  were 
neither  desirable  nor  necessary.  Remember  another  meeting 
of  the  Legislature  is  due  in  1930,  and  there  will  certainly  be 
another  crop  of  bills,  many  of  which  v/ill  affect  canners,  and 
that  committees  of  this  Association  must  watch  the  legislative 
calendar  and  oppose  bills  that  are  more  idealistic  than  practical. 
We  all  stand  for  the  very  best  conditions  as  to  factories  and 
labor,  but  we  are  opposed  to  unnecessary  conditions  that  are 
frequently  proposed  by  people  who  know  nothing  about  can¬ 
ning  factories. 

The  wonderful  soil  and  climate  of  Pennsylvania  helps  our 
farmers  to  produce  the  finest  quality  of  vegetables  and  fruit. 
We,  as  canners,  feel  that  we  are  just  a  branch  of  the  agricul¬ 
tural  industry  and  co-operate  with  our  growers  by  keeping  them 
posted  as  to  the  best  farming  methods,  the  best  varieties  of 
seed  and  plants,  and  also  the  best  methods  of  combating  insects 
or  other  pests.  At  our  spring  meetings  we  go  into  these  mat¬ 
ters  carefully  and  to  some  extent  most  of  us  have  solved  the 
question  as  to  safe  sources  of  supply  and  the  best  varieties  of 
seed  and  plants.  Many  of  us  have  been  disappointed  with  the 
Southern  tomato  plants  we  have  been  buying,  and  we  must  en¬ 
deavor  at  our  next  meeting  to  find  a  way  to  secure  early  South- 


Our  being  well  acquainted  and  on  friendly  terms  with  each 
other  makes  a  big  start  toward  our  co-operating,  and  I  wish  that 
every  Pennsylvania  canner,  regardless  of  whether  they  pack 
vegetables,  fruit,  milk  or  any  other  foods,  were  members  of 
this  Association  and  would  attend  all  of  our  meetings,  as  their 
support  would  help  all  of  the  other  members.  Of  course,  it  is 
perfectly  true  that  the  canner  who  does  not  attend  our  meet¬ 
ings  and  is  not  a  member  of  this  Association  fails  to  receive 
very  much  direct  benefit,  and  we  certainly  lose  through  their 
not  being  with  us. 

While  this  Association  has  not  done  a  great  many  things 
that  trade  associations  do,  yet  we  have  accomplished  some 
things  that  have  helped  every  Pennsylvania  canner  and  indi¬ 


em  tomato  plants  that  will  be  true  to  name  and  free  from  dis¬ 
ease.  I  think  all  of  us  have  succeeded  in  avoiding  bean  seed 
affected  with  anthracnose,  which  is  now  considered  to  be  a  seed- 
born  disease.  I  believe  the  attention  we. gave  at  our  early  1929 
meetings  to  the  matter  of  the  Mexican  bean  beetle  resulted  in 
so  posting  all  Pennsylvania  canners  that  those  canners  who 
made  any  effort  to  combat  the  bean  beetle  suffered  practically 
no  loss  or  damage  from  the  beetles.  We  must  again  consider 
this  beetle  question  early  during  1930,  as  the  beetles  will  prob¬ 
ably  be  worse  next  year  than  this  past  year,  and  unless  we  are 
prepared  to  dust  or  spray  our  beans,  we  are  likely  to  have  no 
^ans  to  pack.  We  owe  Charlie  Woodbury,  of  the  National  Can¬ 
ners  Association,  and  Albert  Radebaugh,  of  the  American  Can 


December  30,  1929 


THE  CANNING  TRADE 


PHILLIPS  SALES  CO.  Inc. 

BROKERS  and  COMMISSION 

Canned  Foods  and  Canners’  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


QUALITY  SEED  PEAS 

Canners’  Varieties  Exclusively 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


NOW  A 


F.  H.  LANGSENKAMP  COMPANY 


INDIANAPOUS.  IND. 


CLEVO  The  Metallic  Coating 
Not  a  Luxury—  A  Real  Necessity 
*Tis  Heat  Acid  and 
Rust  Resisting 

Clevo  Coated  Steel  Pails  in  Stock 

Spra^ue-Sells  Corporation 
Chicago^  III. 


The  Jumbo  Fire  Pot  and  Repair  Parts 


PRODUCT 

Will  Heat  Two  Steels  and  a 
Tipping  Copper 


We  can  Furnish 

Capping  Steels,  Tipping  Coppers 
Wire  Solder  and  Flux 

Anderson- Bamgrover  Mfg.  Co. 
San  Francisco  y  Calif. 
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Company,  and  other  friends  thanks  for  the  help  they  gave  us 
when  we  were  considering  this  Mexican  bean  beetle  trouble. 

Pennsylvania  can  and  does  grow  as  high  grade  tomatoes, 
apples,  stringless  beans  and  other  vegetables  and  fruit  as  any 
place  in  the  world.  The  careful  Pennsylvania  canner  can  pack 
the  highest  quality  vegetables  and  fruits.  At  our  spring  meet¬ 
ings,  I  am  glad  to  say,  that  our  canners  exchange  views  as  to 
the  best  packing  practices,  and  this  certainly  helps  every  can¬ 
ner.  It  is  very  desirable  that  we  increase  our  membership  to 
include  every  Pennsylvania  canner  and  then  at  our  meetings  dis¬ 
cuss  packing  conditions  in  the  frankest  way,  so  as  to  give  a 
real  sectional  value  to  all  canned  foods  packed  in  Pennsylvania. 
We  must  discourage  the  packing  of  low  grade,  poor  quality 
products,  hoping  to  eventually  do  away  with  such  trash  as  far 
as  Pennsylvania  is  concerned.  You  can  never  build  trade 
through  canned  coim  or  peas  that  are  too  old  or  tomatoes  that 
are  not  perfect  and  fully  ripe.  Every  can  of  really  high-grade 
canned  foods  helps  to  sell  more  cans,  where  every  can  of  unsat¬ 
isfactory  foods  tends  to  kill  repeat  demand. 

We  must  be  on  our  guard  against  preparing  to  produce  too 
large  quantities  of  any  canned  foods  in  1930.  A  tendency  among 
canners  is  to  increase  acreage.  If  Nature  blesses  us  with  abun¬ 
dant  crops  on  our  acreage  and  other  sections  also  have  good 
crops,  then  the  total  quantity  of  canned  foods  is  more  than  can 
be  sold  at  a  profit.  We  are  vastly  better  off  to  have  good  crops 
on  a  moderate  acreage  and  to  operate  our  factories  to  pack 
moderate  quantities,  so  we  can  use  the  utmost  care  to  maintain 
quality,  as  we  can  always  market  moderate  packs  of  good  goods 
to  advantage.  It  is  hardly  possible  to  pack  too  many  really 
high-grade  canned  foods,  as  the  demand  for  such  quality  rather 
exceeds  the  supply,  but  if  we  get  too  much  acreage  we  get  in 
a  jam,  especially  as  to  picking  stringless  beans  and  they  get 
too  old.  Young,  tender,  perfect  beans  sell  easily  at  a  profitable 
price;  old  beans  lose  their  attractive  color  and  all  of  their  qual¬ 
ity  as  good  food,  and  the  woman  who  buys  a  can  of  such  beans 
just  don’t  want  any  more  beans.  The  same  is  true  as  to  peas 
or  com  that  become  too  mature.  It  is  perfectly  true  you  can 
sell  such  goods  at  a  price,  but  in  the  long  run  I  believe  your 
loss  would  be  less  if  you  dumped  your  undesirable  vegetables,  as 
you  would  avoid  packing  the  poor  goods  that  not  only  sell  at  a 
low  price,  but  kill  trade. 

Nineteen  hundred  and  thirty  should  be  a  banner  year  with 
canners,  as  due  to  the  improved  quality  of  canned  foods,  con¬ 
sumption  has  increased  and  present  indications  are  that  the 
entire  1929  pack  will  have  gone  into  consumption  before  1930 
goods  are  ready.  I  am  inclined  to  believe  that  future  sales  of 
our  goods  will  be  heavy  in  1930,  and  I  believe  every  canner  who 
has  a  reputation  for  delivering  goods  of  good  quality  and  deal¬ 
ing  fairly  with  his  customers  will  have  no  trouble  in  selling 
every  case  of  goods  he  can  pack  at  satisfactory  prices,  provided 
we  do  not  crowd  matters.  I  urge  that  you  be  content  with  about 
the  same  acreage  you  planted  this  year  and  that  you  do  your 
utmost  to  have  every  can  of  your  1930  pack  of  a  quality  that 
you  believe  is  the  best  on  the  market.  I  think  it  would  be  de¬ 
sirable  not  to  endeavor  to  push  future  sales  until  after  the 
N.  C.  A.  Convention,  as  by  that  time  we  will  have  learned  from 
the  trade  papers  and  our  -own  observations  the  trend  of  the 
market,  and  we  should  know  about  what  our  packing  costs  will 
be.  To  be  a  successful  canner  you  must  figure  your  packing 
cost  before  you  name  your  selling  price,  and  as  sensible  men, 
you  know  that  if  you  want  to  make  a  profit,  you  must  get  more 
than  cost  for  your  goods.  It  will  probably  be  very  desirable  for 
us  to  devote  part  of  one  of  our  early  1930  meetings  to  the  mat¬ 
ter  of  packing  cost,  bearing  in  mind  that  depreciation,  office  ex¬ 
pense,  interest,  insurance  and  salaries  for  the  proprietors  or 
officers  of  each  concern  are  just  as  much  a  part  of  your  cost  as 
your  vegetables  or  fruits,  cans,  cases  and  labels.  This  Associa¬ 
tion  will  never  try  to  fix  selling  prices,  but  we  are  at  liberty  to 
help  each  other  figure  costs,  and  there  is  nothing  more  impor¬ 
tant  in  our  business  than  knowing  what  our  goods  cost  to  manu¬ 
facture. 

Next  the  President  said  that  the  Nominating  Com¬ 
mittee  had  been  previously  appointed  and  had  done 
their  work.  This  committee,  with  Mr.  Scott  Silver  as 
chairman,  presented  its  report  at  this  time  as  follows : 
President,  Charles  G.  Summers,  Jr. 

Vice-President,  M.  E.  Knouse. 

Second  Vice-President,  E.  G.  Ruff. 
Secretary-Treasurer,  Melvin  B.  Wehler. 

Directors,  M.  E.  Knouse,  Roy  D.  Snyder,  C.  0.  Lippy 
and  S.  B.  Mehring. 

President  Summers  next  introduced  Mr.  H.  R.  Smith, 
of  the  National  Association  Laboratories. 


Processing  Technique 

Mr.  Smith  gave  a  very  lucid  and  very  valuable  expla¬ 
nation  of  just  what  processing  canned  foods  means. 
We  are  not  quite  ready  to  agree  with  him  when  he  says 
that  cooking  is  incidental,  but  he  was  emphasizing  the 
need  of  proper  processing  and  the  care  in  each  step  of 
it  if  the  canner  expected  success.  He  pointed  out  that 
not  all  bacteria  are  the  same.  Most  of  them  grow  best 
at  about  100  degrees,  but  others  seem  to  do  better  at 
150  degrees,  and  the  thermophelic  bacteria  just  revels 
in  212  degrees.  He  cited  this  to  show  the  need  of  va¬ 
riations  in  the  times  and  temperatures  used  in  various 
goods.  Some  of  these  bacteria  go  to  seed,  as  he  ex¬ 
plained,  and  the  bacteriologists  call  such  seed  spores. 
Seed  is  always  harder  to  kill  the  germ  than  the  parent, 
as  witnessed  in  dried  seed  corn,  which  will  stand  the 
hardest  kind  of  freezing  weather  without  harm,  while 
the  parent  corn  stalk  would  be  withered  by  a  light  frost. 
Both  bacteria  and  spores  are  present  in  canned  foods, 
and  it  is  to  counteract  these  enemies  that  the  National 
Canners  Laboratory  has  done  special  and  detailed  work 
in  determining  the  thermal-death  point  for  all  canned 
foods  products. 

For  the  non-acid  vegetables  the  National  Canners  As¬ 
sociation  recently  issued  a  chart  giving  the  actual  pro¬ 
cess  times  and  the  pre-heating  or  exhaust  times.  This 
chart  was  reproduced  in  The  Canning  Trade  of  July  8, 
1929. 

All  of  these  times  are  the  result  of  the  most  pains¬ 
taking  care  and  investigation  by  experts,  so  that  they 
may  be  accepted  without  question.  Mr.  Smith  handed 
out  a  number  of  charts,  but  apparently  did  not  have 
enough,  and  told  his  audience  that  if  they  would  write 
to  the  National  Canners  Association,  1739  H  street 
N.  W.,  Washington,  D.  C.,  a  chart  will  be  gladly  sent 
them,  as  they  want  to  get  one  of  these  charts  into  the 
hands  of  every  canner,  whether  a  member  of  the  Na¬ 
tional  Canners  Association  or  not. 

Mr.  Smith  called  the  attention  of  the  need  of  heat 
penetration,  by  which  is  meant  that  the  defined  tem¬ 
perature  must  reach  every  part  of  the  can,  thd  center 
of  the  goods  of  the  can  as  well  as  that  next  to  the  tin. 
Another  matter  he  stressed  was  careful  attention  to  the 
thermometers  and  gauges,  because  unless  these  are 
right  the  canner  cannot  be  sure  that  he  has  given  the 
goods  either  the  proper  degree  of  heat  or  the  length  of 
time. 

Raw  material  as  it  goes  to  te  factory,  he  said,  is  all 
right.  The  contamination  takes  place  in  the  factory. 
He  speaks  here  of  bacterial  sanitation,  and  not  just 
physical  uncleanliness.  Bacterial  inoculation  may  come 
from  the  wooden  brine  tanks  or  unclean  pipes  or  other 
equipment  coming  in  contact  with  the  food.  All  of  this 
must  be  carefully  watched,  and  he  expained  that  it  was 
for  this  purpose  the  National  Canners  Association  have 
put  a  laboratory  on  a  truck,  called  their  field  laboratory, 
which  could  call  at  any  member’s  cannery  and  in  a  few 
moments  be  in  active  operation  and  able  to  tell  the  can¬ 
ner  where  any  source  of  trouble  of  this  kind  might  be. 

Mr.  Smith  terminated  his  remarks  here,  but  was 
called  back  in  the  afternoon  again  to  speak  upon  pro¬ 
cessing  of  tomatoes,  stringless  beans  and  apples.  He 
went  into  brief  detail  on  these  items,  as  he  had  on  the 
canning  of  peas  and  com,  and  his  audience  listened  with 
rapt  attention  to  all  he  had  to  say. 

President  Summers  thanked  him  in  the  name  of  the 
Association  for  his  interesting  and  instructive  address. 

Mr.  Carle  Cooling,  of  the  Metal  Package  Corporation, 
spoke  feelingly  of  the  recent  death  of  Mr.  William 
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ti)e  approaci)  of  tfie  i^oUbap  Reason, 

^  toe  tafee  a  moment  to  remember  tlje  plea= 

£(ant  tbingsi  tbe  ipearbaei  brought,  tbe  olb  frtenbei 
toe  babe  kept,  tbe  neto  frienbsi  toe  babe  mabe, 
to  look  fortoarb  to  tbe  coming  pear  toitb  opti° 
mieittc  faitb,  anb  to  toteib  pou  a  Cbricitmaef  of 
iWerriment  anb  Eejoiting  anb  a  ^eto  |9ear 
of  ^appinesisi  anb  ^rosfperitp. 

FRANK  HAMACHEK  MACHINE  CO. 

KEWAUNEE,  WISCONSIN 

Established  i88o  Incot poraied  ig24 

Manufacturers  of  IDEAL  VINERS,  FEEDERS,  ENSILAGE 
DISTRIBUTORS  AND  CHAIN  ADJUSTERS 


REAL 

^  TEACHER" 

Breeders  and  Growers 
of  Seed 

Peas  and  Beans 


“Blood  Telfe” 


PEA  BREEDING  GROUNDS— IDAHO 


Rogers  Bros.  Seed  Co. 

BREEDERS  &  GROWERS 
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PEAS— BEANS— SWEET  CORN 
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Cranwell,  and  in  response  to  his  motion  the  entire  as¬ 
sembly  stood  in  silence  for  a  moment  out  of  respect  for 
him. 

President  Summers  urged  any  canners  present  not 
members  of  the  Association  to  hand  in  their  appica- 
tions,  and  with  that  the  session  adjourned. 

The  Convention  sat  down  as  a  body  to  an  enjoyable 
luncheon  served  free  to  members  of  the  Association 
and  at  the  nominal  cost  of  $1.25  to  all  others,  and  it 
was  one  of  those  luncheons  which  makes  Pennsylvania 
famous  for  good  food. 

AFTERNOON  SESSION 

President  Summers  called  the  meeting  to  order  and 
introduced  Mr.  George  W.  Cobb,  Vice-President  and 
General  Manager  of  Sales  of  the  American  Can  Com¬ 
pany,  an  always  popular  speaker  before  any  canners’ 
gathering. 

Mr.  Cobb  began  his  remarks  by  saying  that  the  first 
carload  of  sanitary  cans  shipped  into  Baltimore  was 
taken  by  the  President’s  father,  Charles  G.  Summers, 
Sr.,  and  he  remarked  that  they  must  have  been  good 
cans,  because  it  was  not  possible  to  sell  anything  else  to 
any  Baltimore  canner  in  those  days,  and  he  thought 
that  held  rather  true  today. 

He  said  that  the  canning  business  is  only  starting, 
and  that  its  greatest  growth  is  still  in  the  future,  and 
therefore  it  will  be  the  young  men  of  the  industry,  of 
whom  there  were  so  many  present  in  the  meeting,  that 
would  be  the  ones  to  develop  canning  to  its  highest  pos¬ 
sibility.  He  said  there  is  just  one  ideal  for  every  can¬ 
ner,  “Do  your  job  just  the  best  that  you  can.”  That  is 
the  way  to  batter  down  the  mountain  of  prejudice  that 
exists  against  canned  foods,  and  no  canner  should  give 
himself  the  thought  that  there  is  not  a  mountain  of 
prejudice  against  canned  foods.  Don’t  be  too  satisfied, 
but  strive  always  to  do  better. 

Mr.  Cobb  told  several  of  his  always  good  jokes,  and 
his  audience  never  fails  to  enjoy  them. 

President  Summers  next  introduced  Dr.  Henry 
Loomis,  of  the  National  Canners  Association,  and  Dr. 
Loomis  in  reply  made  a  very  concise  but  complete  enu¬ 
meration  of  the  many  things  which  the  National  Can¬ 
ners  Association  does  for  its  members.  He  mentioned 
that  the  Raw  Products  Bureau,  in  charge  of  Mr.  Wood¬ 
bury,  with  the  object  of  getting  the  agricultural  col¬ 
leges  to  do  what  was  necessary  for  the  advancement 
of  better  canning  crops,  and  then  in  turn  to  induce  the 
canners  to  use  the  wise  advice  they  give.  He  explained 
that  the  Government  last  year  reported  semi-monthly 
on  the  crop  conditions  of  three  leading  staples  in  canned 
foods,  and  that  during  the  coming  season  of  1930  they 
expected  to  report  on  five  such  staples.  They  would  be¬ 
gin  with  the  estimated  acreage,  later  on  the  condition  of 
the  growing  crop,  and  finally  an  estimate  of  crop  yields. 
The  Home  Economic  Department,  in  charge  of  Miss 
Ruth  Atwater,  was  doing  splendid  work  in  spreading 
the  doctrine  of  canned  foods  consumption,  as  she  had 
made  59  addresses  and  mailed  out  41,000  copies  of  their 
bulletin. 

Individual  service  to  the  members  along  the  line  of 
getting  Government  information,  settling  controver¬ 
sies,,  laboratory  questions,  etc.,  kept  them  constantly 
busy.  The  matter  of  suits  against  canners  has  changed 
from  the  charge  of  ptomanes  or  food  poisoning  in  gen¬ 
eral  to  one  of  inquiry  for  foreign  substances  found  in 
the  can.  The  ambulance-chasing  lawyers  have  brought 
more  of  these  charges  during  the  past  year  than  ever 


before.  He  explained  that  the  dues  in  the  National  for 
seasonabe  products  are  but  one-third  cent  per  case,  as 
based  on  the  previous  year’s  pack,  and  there  are  some 
present,  including  the  President,  to  testify  that  the 
benefits  derived  from  membership  in  the  National  As¬ 
sociation  far  outweigh  the  cost  of  membership.  But  a 
canner  cannot  enter  the  National  Canners  Association 
through  means  of  a  lawsuit  against  him.  If  he  is  in  the 
Association,  the  Association  will  protect  him. 

Mr.  Cobb  took  occasion  to  add  to  his  remarks,  saying 
he  was  surprised  that  only  11  of  the  entire  membership 
of  the  Pennsylvania  canners  were  also  members  of  the 
National.  He  said  it  is  not  a  question  that  you  cannot 
afford  to  belong,  because  you  cannot  afford  not  to  be¬ 
long,  and  he  urged  every  man  to  get  in  line  and  to  sign 
up  the  membership  card  at  the  meeting. 

Mr.  Smith  was  called  back  by  the  President  to  speak 
again  on  the  matter  of  processing,  as  above  referred  to. 

In  the  evening  the  Get-Together  Committee  tendered 
an  enjoyabe  banquet  with  vaudeville  features,  much  to 
the  delight  of  the  crowd. 

About  one  hundred  persons  attended  the  dinner. 
After  the  dinner  an  hour’s  program  and  entertainment 
was  given  by  talent  from  Baltimore  and  Washington 
under  the  direction  of  Mr.  F.  X.  Binnix,  manager  of  the 
Professional  Entertainment  Bureau  of  Baltim.ire,  who 
acted  as  master  of  ceremonies. 

The  program  consisted  of  songs  and  dances  presented 
by  the  following: 

Miss  Honey  Post,  of  the  Lotus  Club  in  Washington, 
whose  specialty  is  blue  songs,  but  who  managed  to  dis¬ 
pell  any  case  of  existing  blues  by  her  inimitable  manner 
of  presenting  the  songs. 

Miss  Diane  DeVille,  Baltimore’s  most  popular  dancer, 
created  a  sensation  in  her  acrobatic  and  high  kick  num¬ 
bers,  which  were  received  with  rounds  of  applause. 

Miss  Helene  Seegar,  soprano,  who  possesses  a  most 
pleasing  personality,  rendered  several  numbers,  which 
seemed  to  draw  her  audience  very  close  to  her,  if  you 
know  what  I  mean. 

The  comedy  on  the  bill  was  furnished  by  two  popular 
black-faced  boys.  Weal  and  Griffith,  who  kept  the  crowd 
in  an  uproar  of  laughter  with  their  witty  songs  and 
gags,  one  of  which  was  responsible  for  thp  report  that 
Mr.  Charles  G.  Summers,  Jr.,  President  of  the  Pennsyl¬ 
vania  Canners  Association,  had  proven  himself  a  great 
hero. 

CHARLES  PIEZ  ELECTED  PRESIDENT  A.  S.  M.  E. 


aT  the  annual  meeting  of  the  American  Society  of 
Mechanical  Engineers,  held  in  New  York  city  on 
^  ^December  3rd,  Charles  Piez,  chairman  of  the 
board,  Link-Belt  Company,  Chicago,  began  his  term  as 
President  of  the  Association,  the  largest  engineering 
organization  in  the  world.  Mr.  Piez  is  widely  known  as 
an  engineer,  a  manufacturer  and  an  executive. 


A  name 
full  of  meaning 

PEERLESS  *SUPER  HUSKER 

I'^Super — Above;  over;  beyond;  above  in  position;  that  which  obviously  I 
surpasses  all  others  of  its  class;  denoting  superiority.  ^Webster.  I 
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Write  US  today  for  the  survey  and 
fuH  details  of  the  '^Super  llusker. 


Sprague-Sells  Corporation 

308  West  Washington  Street,  Chicago,  Illinois 


DIVISION  OF 


Thanks  to  Webster  for  so 
ably  supplying  a  name 
worthy  of  this  remarkable 
husker  —  PEERLESS 
★  SUPER  HUSKER— the 
machine  that  has  made 
possible  better  husking, 
less  butting  waste,  more 
corn  hourly  at  less  expense 
per  ton,  QUALITY 
QUANTITY  —  PROFITS. 
The  husker  whose  Asuper 
performance  was  certified 
in  a  recent  unbiased  sur¬ 
vey  by  A.  C.  Nielsen 
pany,  independent  indus¬ 
trial  engineers. 


You  may  have  a  copy  ol 
this  report  entirely  with¬ 
out  cost  or  obligation. 
Study  it  carefully.  Com¬ 
pare  it  operation  for 
operation,  and  you’ll 
agree,  we  are  sure,  with 
Webster — no  name  more 
fitting  than  Peerless 
★SUPER  Husker. 
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Better  Profits 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions  of 
every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned  foods; 
therefore,  of  utmost  importance  to  every  oanner,  because  on  your  sales  depends  your 
profits.  Improvement  in  selling  methods  must  residt  in  better  profits. 

Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will  be  kept  hidden. 
QUESTIONS  INVITED,  AND  YOUR  OPINIONS  WELCOMED. 


An  Indiana  canner  writes  in  part  as  follows : 

“I  would  like  some  suggestions  as  to  the  disposal  of  a 
small  pack  of  fancy  canned  foods,” 

This  subscriber  has  already  been  given  a  very  sound 
and  logical  suggestion,  namely,  that  he  work  up  a  de¬ 
mand  for  his  goods  among  nearby  wholesale  grocers. 

There  are  many  reasons  why  he  should  do  this.  He 
can  ship  anywhere  in  the  state  to  any  wholesaler  and 
save  the  buyer  money  in  freight  charges  in  comparison 
to  what  they  will  be  on  shipments  from  almost  any 
point  outside  of  the  state.  He  has  the  appeal  of  being 
a  local  packer  helping  his  state  and  community,  and  in 
turn  deserving  help  from  distributors.  He  has  been 
told  that  he  must  show  his  goods  and  create  an  interest 
in  them  which  he  may  have  felt  would  be  hard  to 
secure. 

Just  as  we  fear  the  unknown,  we  are  apt  to  think 
lightly  of  the  pack  of  which  we  know  little  or  nothing. 
Let  any  jobber  buy  his  canned  foods  requirements  from 
a  single  canner  for  a  period  of  years  and  he  is  very 
much  inclined  to  feel  he  is  buying  the  best  that  is  to  be 
had.  If  you  tell  him  he  may  be  mistaken,  you  question 
his  good  judgment  and  you  are  fighting  a  losing  battle 
from  the  start.  Show  him  how  goods  you  pack  are  gen¬ 
uinely  superior  to  many  others,  and  you  will  have  him 
thinking  along  lines  of  reasoning  that  will  eventually 
give  you  the  opening  for  sales  for  which  you  have  been 
looking. 

Suppose,  however,  you  show  your  goods  and  extoll 
their  merits  to  all  possible  buyers  in  your  logical  terri¬ 
tory  and  still  are  without  the  outlet  you  wish.  What 
are  you  going  to  do  then 

You  are  small  and  the  buyer  or  buyers  in  the  mass 
look  bigger  and  bigger.  In  such  a  situation  it  may  help 
you  to  think  of  a  salesman  I  knew  many  years  ago. 

He  was  a  shy  fellow  and  scared  of  any  buyer  he 
thought  was  his  superior  in  mental  attainments  or 
w’^orth  more  money  in  dollars  and  cents.  I  met  him  sev¬ 
eral  months  after  he  had  explained  his  failing  to  me 
and  was  agreeably  surprised  to  notice  at  once  his  air 
of  well  being  and  general  prosperity.  I  asked  him  how 
things  were  going.  He  replied  that  they  were  never 
better,  that  he  had  conquered  his  fear  of  those  he  was 
compelled  to  approach  each  day  while  earning  his 
bread  and  cake.  He  said  he  was  at  least  meeting  them 
on  an  equal  mental  footing.  Then  he  went  on  and  told 
me  what  had  helped  him  overcome  his  previous  fears. 
He  said  he  was  in  bathing  one  day  and  happened  to 
have  pointed  out  to  him  a  man  who  was  wealthy,  tal¬ 
ented  in  many  ways  and  a  leader  in  his  community.  He 
said  he  was  the  homeliest  freckled-faced  individual  he 
ever  saw.  He  said  his  stomach  spread  all  over,  he  was 
bald  and  bowlegged.  Then  something  caused  my  friend 


to  contrast  the  physical  appearance  of  this  man  with 
his  own,  and  he  burst  out  laughing.  He  said,  “Since 
then  I  never  fail  to  picture  how  the  gentleman  on  whom 
I  am  calling  might  look  in  a  bathing  suit,  and  I  am  not 
afraid  of  anyone  now.” 

He  certainly  overcame  his  timidity  to  his  great  finan¬ 
cial  advantage,  and  anyone  else  can  do  likewise. 

Then  a  seller  wants  to  bear  in  mind  always  that  he 
knows  more  about  what  he  has  to  sell  than  the  buyer 
can  possibly  know.  He  should  at  least.  In  this  one  fact 
alone  the  seller  has  a  tremendous  advantage. 

When  classes  of  men  gather,  as  they  do  sometimes, 
to  train  themselves  in  the  development  of  self-confi¬ 
dence  and  the  means  of  self-expression,  they  are  first 
asked  to  tell  the  rest  of  the  gathering  about  their  own 
business.  You  would  be  surprised  how  readily  anyone 
can  talk  about  the  ways  and  means  by  which  he  makes 
a  living,  and  sometimes  put  a  little  money  aside  for  a 
drop  in  the  stock  market. 

In  forging  them  I  have  given  two  suggestions  by 
means  of  which,  if  used  often  enough  and  seriously 
enough,  any  seller  can  face  any  buyer  with  confidence. 

Still,  a  man  can  do  all  these  things,  have  all  the  con¬ 
fidence  and  self-assurance  in  the  world,  and  still,  for 
many  reasons,  fail  to  interest  a  wholesale  grocer  in  his 
output. 

If  this  happens,  and  it  often  does,  I  feel  that  a  canner 
has  a  perfect  right  to  approach  other  buyers  in  different 
channels  of  distribution.  There  are  thousands  of  cities 
and  communities  in  the  United  States  in  which  there  is 
one  best  retail  grocery  store.  This  store  or  the  buyer 
therein  is  always  on  the  lookout  for  something  better 
that  will  help  attract  new  customers  and  greater  profits 
to  his  store.  His  wholesaler  is  not  always  able  to  get 
for  him,  at  the  price  he  wishes  to  pay,  the  lines  and 
items  which  he  is  anxious  to  handle.  Show  this  leading 
retail  grocer  the  quality  you  are  packing,  take  him  fully 
into  your  confidence,  invite  him  to  your  office  and  plant 
and  see  that  he  visits  you.  Treat  him  in  every  way  as 
a  part  of  your  organization,  an  essential  part  of  your 
distributing  organization  if  you  please,  and  always  re¬ 
gard  him  as  such.  He  will,  nine  times  out  of  ten,  either 
insist  that  his  wholesaler  stocks  your  pack  for  him  or 
that  you  sell  him  direct,  without  any  jobber  in  the 
transaction  at  all.  Here  a  fine  point  of  ethics  enters 
into  consideration.  If  you  are  depending  on  the  jobber 
for  distribution,  you  may  feel  that  you  must  protect 
him.  It  is  all  right  to  do  this  if  the  jobber  and  the  job¬ 
bers  as  a  whole  are  protecting  you  to  the  same  extent  in 
which  they  expect  protection.  If  you  try  and  try  and 
fail  to  get  a  jobber  interested  in  your  pack,  and  then 
secure  the  interest  of  leading,  responsible  retailers,  I 
can  see  no  objection  to  your  selling  direct  to  the  retail 
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trade  if  you  are  in  a  position  to  serve  them  as  they  wish 
to  be  served. 

So  far  in  this  article  I  have  refrained  from  mention¬ 
ing  the  chain  store  buyer  and  the  voluntary  chain. 

It  seems  to  me  that  the  distribution  of  groceries  and 
canned  foods  among  them  has  progressed  so  far  that 
we  instinctively  regard  the  chain  store  of  today  as  a 
wholesaler,  and  I  can  find  no  fault  with  this. 

Sell  the  chain  store  in  your  logical  territory  just  as 
quickly  as  you  would  sell  the  old  line  wholesale  grocer. 

Pack  your  goods  in  just  as  high  a  grade  of  quality  as 
you  can,  believe  in  them  and  their  worth,  keep  your 
pack  uniform  from  season  to  season,  and  show  possible 
buyers  just  as  often  as  you  can  that  you  are  doing  all 
this. 

Look  for  distribution  among  the  wholesale  outlets 
nearest  your  factory,  and  when  they  are  secured  do  all 
you  can  to  keep  them. 

If  you  will  maintain  your  quality  and  sell  it,  instead 
of  price,  you  won’t  be  a  small  canner  very  long,  pro¬ 
vided,  of  course,  you  want  to  increase  your  pack  and 
sales. 


Considering  Another  Cannery — The  Bargerville  Can¬ 
ning  Company,  Bargerville,  Ind.,  is  considering  erect¬ 
ing  another  tomato  cannery  for  1930  at  Trafalgar,  Ind. 

May  Open  New  Plant — The  Mid- West  Canning  Cor¬ 
poration,  Rochelle,  Ill.,  will  establish  a  peas  and  com 
cannery  at  Genoa,  Ill.,  providing  that  farmers  are  wil¬ 
ling  to  sign  up  for  the  3,500  acres  needed. 

Indiana’s  Freight  Rate  Reduced — Reductions  on 
freight  rates  of  canned  products  from  Indiana  points  to 
the  Southwest  have  been  made  by  the  Interstate  Com¬ 
merce  Commission. 

Th  new  rates,  which  will  become  effective  February 
8,  will  result  in  a  saving  of  an  average  of  $24  on  each 
carload  of  freight.  The  case  has  been  pending  before 
the  commission  about  four  years  and  had  a  rehearing 
last  spring  in  Chicago. 

The  commission’s  order  set  the  minimum  load  at 
40,000  pounds  at  the  reduced  rate.  The  new  rates  will 
result  in  a  35  per  cent  reduction  of  first-class  freight 
rates  for  both  tin  and  glass  containers  or  mixed  ship¬ 
ments. 

Wants  Machinery  and  Supplies — W.  Harvey  Wad¬ 
dell,  Flora,  Ill.,  is  anxious  to  get  in  touch  with  manu¬ 
facturers  of  canning,  preserving  and  pickling  machin¬ 
ery  and  supplies.  Mr.  Waddell  is  a  fruit  grower  and 
shipper. 

Libby  Purchases  Cannery — Purchase  of  the  Lake 
Mills  Canning  Company,  one  of  the  finest  canneries  in 
Wisconsin,  by  Libby,  McNeill  &  Libby,  was  recently  an¬ 
nounced.  The  price  was  reported  as  $250,000. 

Besides  the  canning  plant,  a  200-acre  farm  operated 
by  the  cannery  was  acquired.  The  plant  was  founded  in 
1919. 

To  Open  Pea  Cannery — George  E.  Stocking,  of  Ro¬ 
chelle,  ni.,  and  D.  R.  Sanderson,  of  Arlington,  Wis.,  will 
establish  a  pea  canning  factory  at  Pecatonica,  in  the 
northern  part  of  Illinois,  and  will  operate  in  the  season 
of  1930  under  the  name  of  Stocking-Sanderson  Canne¬ 
ries,  Inc. 


CANNING  NEWS  AND  NOTES 

What's  doing  in  all  parts  of  the  Country.  New  firms, 
changes  etc. 


M.  L.  Root,  Inc. — Mr.  M.  L.  Root  wishes  to  announce 
that  he  has  severed  his  connection  with  Williams  & 
Root,  Inc.,  and  is  conducting  a  food  brokerage  business 
with  offices  at  135  South  2nd  street.  Room  209,  Key¬ 
stone  Telephone  Building,  Philadelphia,  Pa.,  trading  as 
M.  L.  Root,  Inc. 

Organizing  Canning  Co. — Mr.  Pecoraro,  458  N.  Sev¬ 
enth  street,  San  Jose,  Cal.,  is  president  of  a  new  can¬ 
ning  company  which  he  organized,  and  which  is  to  be 
known  as  the  Garden  Valley  Canning  Company. 

Big  Profit  Shown  by  Apricot  Growers — An  average 
net  profit  of  $285.59  an  acre  was  realized  during  the 
past  year  by  15  apricot  growers  of  Stanislaus  county 
who  participated  in  the  apricot  efficiency  study  con¬ 
ducted  by  A.  A.  Jungerman,  county  farm  adviser.  In 
1928  these  growers  lost  $47.95  an  acre,  and  in  1927 
made  a  profit  of  $60.95  an  acre. 

Pineapple  Man  Retires — Ronald  Rolph,  assistant 
manager  of  the  San  Francisco  office  of  Alexander  & 
Baldwin,  Ltd.,  whose  Hawaiian  interests  include  sugar 
and  pineapple,  has  retired  after  23  years  of  service,  and 
is  to  be  succeeded  by  John  W.  Speyer.  Alexander  & 
Baldwin,  Ltd.,  have  declared  an  extra  diviend  of  2  per 
cent,  payable  December  20. 

Buy  Land  for  Pineapple  Growing — Libby,  McNeill  & 
Libby  have  purchased  1,750  acres  on  the  Island  of  Maui 
and  will  plant  the  tract  to  pineapples  the  coming  year, 
so  that  a  crop  will  be  har\^ested  in  1931. 

Visiting  the  East — Abe  Meertief,  vice-president  of 
Haas  Bros.,  San  Francisco,  wholesale  grocers,  is  mak¬ 
ing  a  visit  to  Eastern  points. 

E.  J.  Wieland  Dead — Emil  John  Wieland,  of  the  old- 
time  importing  house  of  Wieland  Bros.,  San  Francisco, 
passed  away  in  this  city  December  3,  following  an  op¬ 
eration.  The  deceased  was  a  native  of  San  Francisco, 
and  is  survived  by  his  vddow.  A  brother,  Alfred  A. 
Wieland,  passed  away  a  year  ago  under  almost  identical 
circumstances. 

Fire  Destroys  Cannery — The  fruit  canning  plant  of 
the  Hunt  Bros.  Packing  Company,  at  F  and  Pine 
streets,  Exeter,  Cal.,  was  recently  damaged  by  fire,  with 
a  loss  estimated  at  $60,000.  The  plant  was  one  of  the 
minor  ones  of  this  concern. 

Enlarging  Plant — The  California  Packing  Company 
is  making  additions  to  its  plant  at  San  Leandro,  Cal., 
at  a  cost  of  $25,000. 

California  Co-operative  Canneries  Change  Hands — 
The  California  Co-operative  Canneries,  Ontario,  Cal., 
has  been  taken  over  by  Benton  Ballou,  J.  H.  Williams, 
Harry  DeGerard  and  others,  according  to  an  announce¬ 
ment. 


Try  the  new  TOWNSEND  at  our  risk! 


whe 


troublea  wrill  be  over 
I  jroM  install  a  TDWNSEND” 


The  1930  TOWNSEND  will 

embody  some  radical,  patented 
improvements  which  you  can 
get  in  no  other  machine. 

Orders  entered  now  will  take 
the  maximum  discount  of  ]0% 
and  will  not  be  shipped  before 
March  1st. 

Write  NOW  for  our  catalog  and 
price  list. 

Burton,  Cook  &  Co.  Inc. 

Rome,  N.  Y. 


{Saeemttort  (•  Z.  P.  Townsand,  tha  original  patantoa) 
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Wanted  and  For  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  — Machinery 

FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves. 

Address  Box  A- 1690  care  of  The  Canning  Trade. 


FOR  SALE— 4  Double  Morral  Huskers.  Very  latest 
type.  With  side  delivery  and  both  corn  and  husk 
conveyors.  Only  200  tons  corn  run  through  same. 
Guaranteed  good  as  new  machines.  New  York  canner 
authorizing  sale  of  same  asks  $500.00. 

Address  Box  A-1719  care  of  The  Canning  Trade. 


FOR  SALE— 

1  600  can  Anderson-Barngrover  Continuous  Cooker, 
for  No.  2,  No.  2J  and  No.  3  cans. 

1  Sprague  6  pocket  Cooker  Filler 
4  Morral  Corn  Cutters 
1  Sprague  Model  7  Corn  Silker 
1  30  ft.  8”  Worm  Corn  Conveyor 
1  Bucket  type  Elevator  for  Corn 
1  Invincible  Pea  Cleaner 
1  Monitor  Pea  Grader 
1  Sprague  16”  Boot  Elevator  100’  Chain 
1  Water  Heater  for  Boiler. 

All  of  above  in  good  working  condition.  Some  items 
as  good  as  new.  Write  for  prices. 

Littlestown  Canning  Co.,  Inc.,  Littlestown,  Pa. 


Wanted — Machinery 


WANTED — We  are  in  the  market  for  good  second¬ 
hand  Smith-Townsend  Bean  Cutter;  Sprague-Lowe 
Filler;  Pea  and  Bean  Blancher,  Copper  Jacket  Kettle; 
Harris  or  Sprague  Hoist,  and  Beet  and  Vegetable 
Peeler. 

Address  P.  0.  Box  1291,  Savannah,  Ga. 

WANTED— 1  Second  Hand  Double  Dump  Scalder;  1 
single  dump.  20  single  bale  4  tier  Crates  for  40  inch 
Kettles. 

Address  Box  A-1716  care  of  The  Canning  Trade. 

For  Sale — Factories 


FOR  SALE— Ideally  located  Corn  and  Pea  Plant;  large 
3  story  warehouse  and  factory. 

Address  Michael  F.  Shea,  Auctioneer, 

366  -  5th  Ave.,  New  York  City. 


FOR  SALE— Corn  and  Tomato  packing  factory  on 
Pennsylvania  R.  R.  siding.  Bloomingdale,  Queen 
Anne  County,  Maryland.  3  acres  land,  5  room  bunga¬ 
low,  factory  and  warehouses.  All  two  stories;  iron 
buildings;  cement  floors.  Well  equipped.  Fine  sec¬ 
tion  of  country.  Good  class  growers.  Offer  bargain 
price. 

Charles  Jarrell,  Hillsboro,  Md. 


For  SALE — A  $50,000  corn  canning  plant— at  a  bar¬ 
gain.  Capacity  2500  c/ s  per  hour.  Growers  anxious 
to  raise  corn.  Tomatoes  and  beans  if  wanted. 
Thoroughly  equipped  and  in  fine  condition,  located 
at  Mt.  Pleasant,  Del.,  with  excellent  shipping  faci¬ 
lities.  Selling  because  I  am  now  in  another  line  of 
business.  Gladly  show  property. 

H.  P.  Strasbaugh 

Aberdeen,  Md. 

For  Sale— Seed 


SEED  FOR  SALE— 500  bushels  Alaska  Seed  Peas, 
1929  crop. 

Address  Box  A  1710  care  of  The  Canning  Trade. 

FOR  SALE — 100  bu.  Giant  Stringless  Green  Pod  Beans, 
Idaho  grown,  1929  crop,  high  germination. 

Hickory  Packing  Co.,  Bel  Air,  Md. 

SEED  FOR  SALE — “Build  the  foundation  of  your 
tomato  crop  on  the  solid  rock  of  Indiana  Baltimore 
quality.”  For  full  information  write 

Kenneth  N.  Rider,  Sec’y,  Indiana  Canners 
Association,  Matthews,  Indiana. 


Help  Wanted 

WANTED— Man  familiar  with  handling  Knapp  and  Ermold  Label¬ 
ling  Machines.  Year  around  work. 

Address  Box-1713  care  of  The  Canning  Trade. 

WANTED — Experienced  Catsup  and  Chili  Sauce  Cook.  Man  from 
Indiana  or  New  York  State  preferred.  Must  have  A-1  reference. 
State  experience,  age  and  salary  expected.  Advise  what  other 
products  familiar  with. 

Address  Box  B-1717  care  of  The  Canning  Trade. 

WANTED — Man  experienced  in  packing  full  line  of  Pickle  Pro¬ 
ducts,  including  Fresh  Cucumber  Chips.  Give  full  reference, 
age,  salary,  and  knowledge  or  other  products  packed. 

Address  Box  B-1718  care  of  The  Canning  Trade. 


Situation — Wanted 


POSITION  WANTED — As  Manager  of  canning  plant.  Have  had 
30  years  experience  in  the  packing  of  all  vegetables,  both  as 
owner  and  manager.  Willing  to  locate  in  any  section  of  country 
if  satisfactory  offer  is  made.  Can  furnish  the  best  of  references. 

Address  Box  B-1711  care  of  The  Canning  Trade. 

WANTED— Position  as  Manager  or  Superintendent.  Have  had 
twenty  years  experience  packing  quality  Corn,  Peas,  Tomatoes, 
String  Beans,  and  a  full  line  of  canned  vegetables.  Capable  of 
taking  charge  of  factory  or  group  of  factories  with  large  pro¬ 
duction.  Understand  the  handling  of  help,  and  the  arranging  of 
equipment  to  pack  a  quality  product  at  low  cost.  Understand 
all  branches  oi  business  from  the  field  to  the  customers’  ware¬ 
house.  Desire  to  make  change.  Services  available  January  1st, 
1930.  Best  of  references. 

Address  Box  B-1712  care  of  The  Canning  Trade. 
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SITUATION  WANTED— 16  years  experience  in  the  Canning 
Business,  can  handle  big  production,  tomatoes,  beans  and  sweet 
potatoes.  Experienced  in  warehouse  and  shipping,  Knapp  label¬ 
ing  machines,  plan  your  building,  install  machinery,  changing 
heads  on  closing  machines,  make  proper  seams  on  cans.  Would 
like  connection  with  reliable  company  the  year  round.  Furnish 
reference. 

P.  0.  Box  111,  Clever,  Mo. 


POSITION  WANTED  By  first  class  packer  of  fruits  and  veget¬ 
ables.  Can  also  build  and  equip  most  any  size  plant.  Have 
about  26  years  experience  in  canning  and  building.  Am  also  a 
machinist. 

Address  Box  B-1720  care  of  The  Canning  Trade. 

WANTED — Position  as  Manager  or  Superintendent.  Graduate 
Chemist.  Twelve  years  experience  as  chemist,  superintendent, 
manager  and  technical  advisor,  packing  fruits  and  vegetables, 
preserves  and  jellies,  pectin,  fruit  juices,  kraut,  pickles  and 
pickle  products,  mustard,  tomato  products,  beans,  hominy,  etc. 
Plant  erection  and  maintenance,  machinery,  cost  accounting 
and  sales  experience. 

Address  Box  B-1709  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Manager  of  cannery  packing  fruits  or 
vegetables.  Years  of  experience.  The  past  10  years  as  manager. 
Thoroughly  familiar  with  all  phases  of  the  business  including 
field,  office  and  sale.  Prefer  jJosition  where  can  acquire  finan¬ 
cial  interest  after  demonstrating  ability.  Best  of  references. 
At  present  employed,  but  desire  to  make  change  January  1st. 

Address  Box  B-1714  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Manager  of  pea  plant.  Eighteen 
years  experience.  Can  pack  other  lines  but  prefer  to  specialize. 
Best  references. 

Address  Box  B-1716  care  of  The  Canning  Trade. 


POSITION  WANTED — By  Jam,  Jelly,  Preserves  and  Fruit  Juice 
maker.  Have  had  over  twenty  years  experience  in  this  line. 

Address  Box  B-1707  care  of  The  Canning  Trade. 


POSITION  WANTED  —  As  Manager  or  Superintendent  on  January 
1st.  Young  man,  now  employed.  In  present  position  10  years 
as  manager  of  fruit  and  vegetable  canning  plant. 

Address  Box  B-1708  care  of  The  Canning  Trade. 


Slaysman  &  Co. 

Automatic  Can  Making  Machinery 

801  E.  Pratt  Street  Baltimore,  Md. 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicaao. 


How  much  insurance  should 
you  carry? 

The  only  safeguard  against  loss  by  fire  is 
an  amount  of  fire  insurance  sufficient  to 
reimburse  you  for  the  amount  you  would 
lose  if  your  plant  should  burn  today. 

Every  Canner  desires  this  protection.  It 
can  be  secured  through 

CANNERS  EXCHANGE  SUBSCRIBERS 
at 

WARNER  INTER-INSURANCE  BUREAU 

where  for  twenty  years  the  net  cost  of  in¬ 
surance  has  averaged  $6.00  per  thousand 
less  than  the  ordinary  insurance  company 
premiums. 

Write  or  wire  for  the  additional  protection 
you  need. 

LANSING  B.  WARNER  Incorp. 

155  East  Superior  Street 

Chicago,  Illinois 


Every  Sieve  Accessible 
- Small  Space 

Hemlock,  N.  Y.,  Jany  12,  1928 

The  perfect  grading,  large  capacity,  the  splendid 
washing  it  gives  the  peas,  relative  small  floor  space 
occupied,  coupled  with  many  other  good  points  such 
as  sturdiness  of  construction,  cleanliness,  etc. ,  lead 
us  to  believe  you  have  indeed  brought  out  the  ideal 
Grader. 

The  machine  worked  perfectly  for  us,  the  quality  of 
grading  surpassing  anything  we  had  ever  had,  and 
we  feel  sure  all  of  our  peas  were  in  their  proper 
grades. 

Livingston  County  Canning  Co.  Inc. 

Guy  F.  Osborn 

The  Hydro-Geared 
Pea  Grader 

Write  for  circular 

The  Sinclair-Scott  Company 

Wells  and  Patapsco  Sts. 

Baltimore,  Md. 
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STUASBURGER  &  SIEGEL 

Conaultanta  to  the  Canning  Industry 

CHEMISTS,  BACTERIOLOGISTS 

Spoilage  Investigations 
U.  S.  Licensed  Graders  of  Canned  Foods 
15  S.  GAY  STREET 
BALTIMORE,  MD. 


{Eliminate  causes 
of  "flatsWd  sours*' 
<^insur€  sanitai^^ 
cleanliness— 


Smaller 

Inventories 


of  corrugated  fibre  boxes  are  possible 
when  H  &  D  becomes  your  source  of 
supply.  The  sixteen  geographical  loca¬ 
tions  of  Hinde  &  Dauch  plants  make 
prompt  and  frequent  deliveries  in  the 
canning  belt  an  important  feature  of 
H  &  D  service. 

Write  for  prices  and  samples 
THE  HINDE  &  DAUCH  PAPER  COMPANY 

800  Decatur  Street  Sandusky,  Ohio 

HINDE  Si  DAUCH  SHIPPING  BOXES 


ZASTRO 

for  Pi 
Al 


DOUBLE-TYPE.  HOPPER  REMOVED 


Manufactured  by 


Zastrow  Machine  Co.  Inc. 


Foot  Thames  Street 
BALTIMORE.  MD. 


Pineappl*  Corers,  Sixers  and  5/fcere 


CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  are 
most  favorable  for  high  vitality. 

**OUR  SEEDS  GROW  FRIENDS** 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilton  Seed  Co. 

Moscow,  Idaho 


Can  prices 

1929  season 


The  American  Can  Company  announces  the  following 
term  contract  prices,  F.O.B.  its  factories,  for  Standard 
Sizes  of  Sanitary  Cans  for  the  Central  and  Eastern 
parts  of  the  United  States. 

No.  I  size . $13.03  per  M. 

No.  2  size .  .  .  20.94  per  M. 

No.  2i  size .  26.40  per  M. 

No.  3  size .  28.52  per  M. 

No.  10  size . 62.%  per  M. 

AMERICAN  CAN  COMPANY 

CONTAINIRS  or  TIN  tlATt  -  BIACK  IRON  -  CALVANUCO  IRON  -  fltRI 


December  30,  1929 
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CANNED  FOOD  PRICES 

Prices  driven  represent  the  Uywe$t  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimor*  flanrea  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.  *Howard  E.  Jones  A  Co. 

New  York  pricea  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  T."  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

asparagus*  (Califemla) 

Balto. 

White  Mammoth,  No.  2^ . 

Peeled,  No.  2% . 

Large,  No.  2^ . 

Peeled,  No.  2% . .  . 

Medium,  No.  2)4....»..................»~~-  »— 

Green  Mammoth,  No.  2^4 . 

Medium.  No.  2% . 

Small,  No.  2 Vi . 

Tips,  White,  Mammoth.  Na  1  sq — 

Small,  No|  1  sq . . 

Green,  Mammoth,  No.  1  sq........~_  8.40 

Small.  No.  1  aq .  *-80 

BAKED  BEANS* 

Plain,  No.  1 . 80 

No.  2  . . 

No.  8  . . — 

In  Sauce,  18  ob...........-~~.....~~~~..~..~  *80 

No.  1  . 10 

No.  2%  - 1-60 

No.  10  .  5.26 

BEANS* 

Stringless  Stand.  Cut  Green,  No.  2  .96 

Standard  Cut  Green,  No.  10 .  4.75 

Stanilard  Whole  Green,  No.  2 .  1.20 

Standard  Cut  Wax,  No.  2 .  1.10 

Standard  Cut  Wax.  No.  10...».......  6.60 

Red  Kidney  Standard  No.  2 .  1.00 


N.Y. 

8.16 

8.10 

3.20 

8.26 

2.66 

2.70 

2.66 

8.00 

8.00 

8.00 

8.00 

.86 

1.06 

"iso 


Standard,  No.  10.. 
LIMA  BEANS* 

No.  2,  Tiny  Green . 

No.  10  . 

No.  2,  Medium  Green . 

No.  10  . 

No.  2,  Green  and  White.. 

No.  10  . 

No.  2,  Fresh  White . 

No.  10  . 

Soaked,  No.  2.. . 

BEETS* 

Prices  on  application 


4.76 


1.36 


1.66 

6.60 


1.06 

6.60 


1.00 

Out 


1.60 

9.00' 


Baby,  No.  2 _ 

R-IK  Nn.  2 . 

. . . 

1.90 

1.20 

Whole,  No.  10 . 

6.60 

CARROTS* 

.  1 .00 

1.16 

4.60 

4.76 

. 96 

Diced,  No.  10 . 

.  4.60 

6.00 

CORN* 

Standard  Evergreen,  No.  2 . 

F.  O.  B.  Co . 

Standard  Shoepeg,  No.  2 . 

F.  O.  B.  Co . 

Extra  Standard  Shoepeg,  No.  2 . 

F.  O.  B.  Co .  1.40 

Fancy  Shoepeg,  No.  2 .  1.60 

F.  O.  B.  Co .  1.60 

Standard  Crushed,  No.  2 .  1.06 

F.  O.  B.  Co . 96 

Extra  Standard  Crushed,  No.  2 .  1.10 

F.  O.  B.  Co .  1.06 

HOMINY* 

Standard  Split,  No.  3 .  1.16 

Split,  No.  10 .  8.26 

MIXED  VEGETABLES* 

Standard,  No.  2 . 90 

No.  10  .  4.60 

Fancy,  No.  2 . - .  1.00 

No.  10  _  6.00 

OKRA  AND  TOMATOES* 

Standard.  No.  2 .  1.30 

No.  10  .  6.60 

PEAS* 

Petit  Pois,  Is . 

No.  2  Fancy  Sweets,  2s .  l.W 

No.  2  Fancy  Alaskas,  2s .  1.70 

No.  3  Fancy  Alaskas,  28 .  1.46 

No.  3  Fancy  Sweets,  2s . 

No.  4  Fancy  Sweets,  2s .  1.30 

No.  5  Fancy  Sweets,  2s .  1.16 

No.  3  Std.  Alaskas,  2s .  1.00 

No.  4  Std.  Alaskas,  2s . 95 

No.  5  Std.  Sweets,  .  1.06 

No.  3  Std.  Alaskas.  lOs .  6.76 

No.  4  Std.  Alaskas,  10s .  6.60 

No.  4  Early  June,  Is . 70 

PUMPKIN* 

Standard,  No.  2V! . 1.00 

No.  3  . 1.00 

No.  10  .  3.00 


1.60 

4.26 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 


SAUER  KRAUT* 

Standard,  No.  2 . 

No.  2V.  . 

No.  3  .“ . 

No.  10  . . 

SPINACH* 

Standard,  No.  2 . 

No.  2V>  . 

No.  3  T . 

No.  10  . 


1.10 


1.16 

8.90 


1.16 

6.10 


1.86 

1.70 

1.46 

i'iio 

1.36 
1.02  Vi 
1.00 
1.06 
6.75 
6.60 


SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas 

No.  10  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Co . 

No.  2V!  . 

No.  3  . 

No.  10  . 


1.00 

1.20 

1.35 

4.10 


.95  tl.OO 

1.30  . 

1.40  tl.60 

4.00  t4.60 


TOMATOES* 

Extra  Standard,  No.  1., 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

Standard,  No.  1 . 

F.  O.  B.  County . . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


TOMATO  PUREE* 


.86 

1.06 


.70 

.65 

1.20 

1.15 

1.86 

1.85 

6.60 

4.75 

.65 

.62% 

.90 

.87% 

1.40 

1.35 

4.60 

4.26 


1.30 


.62% 


Standard,  No.  1,  Whole  Stock . 60 

No.  10,  Whole  Stock .  4.50 

Standard  No.  1  Trimmings . 66 

No.  10  Trimmings .  4.25 


.60 

4.35 

.66 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . . 

New  York,  No.  10 . 

Pnnsylvania,  No.  10,  water . 

Pn.,  No.  3 . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . . 

No.  10,  Water . 

No.  2  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2....... . . 

No.  10  . . 


4.25 
1.60 

6.26 


2.25 

3.00 


4.40 

iTeo 


1.36 

8.60 


2.15 

2.76 

8.00 


1.46 

1.76 


CHERRIES* 

Standard,  Red,  Water,  No.  2.. 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 

Red  Pitted.  No.  10 . 

California  Standard  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard,  No.  2 . 

No.  10  . 


1.40 

1.76 


12.00 


PEACHES* 

California  Standard,  No.  2%,  Y.  C. 

Choice,  No.  2%,  Y.  C . 

Fancy,  No.  2%.  Y.  C . 

Extra  Sliced  Ydlow,  No.  1 . 

Standard  White,  No.  2 . 

No.  8  . . . 

Extra  Standard  White,  No.  8............ 

Seeende,  White,  No.  8 . . 

Standard  Yellow,  No.  2.... . 

Yeltow,  Mo.  8 _ _ _ _ 

Extra  Standard  Yellow,  No.  2«.....„.. 


6.00 


2.46 

2.76 


2.40 

12.00 


1.60 

1.86 

14.06 

3.60 

3.76 

4.26 


1.20 

6.76 


2.30 
2.70 
2.90 

1.30 


CANNED  FRUITS— Continued 


Balto. 

N.Y. 

Seconds,  Yellow,  No.  8 . 

1.46 

Selected  Yellow,  No.  3 . 

1.26 

Unneeled.  No.  10 . 

Peeled,  No.  10 . 

_ _  7.00 

6.00 

PEARS* 

Standards,  No.  2,  in  syrup .  1.10 

No.  8  . 1.66 

Seconds,  No.  8,  in  water . . 

No.  8,  in  Syrup . . . . . 

Elxtra  Standards,  No.  2,  in  Syrup....  1.26 

No.  8  .  1.86 

California  Bartletts,  Standard  2% . 

Choice  . r...  3.50 

Fancy  . 

Standard,  No.  10 . 

PINEAPPLE* 

Bahama,  Sliced,  Ehctra,  No.  2 . . . . 

Grated,  Extra,  No.  2 . 

Sliced,  Extra  Standard,  No.  2.. 


2.95 

3.30 


9.26 


tl.l5 

tl.20 

t3.76 

Grated,  Extra  Standard,  No.  2 

Hawaii  Sliced.  Extra.  No.  2% . 

Sliced  Standard.  No.  2% . 

Sliced  Extra,  No.  2 . 

2.86 

2.70 

2.60 

2.46 

2.26 

Sliced  Standard,  No.  2 . 

2.20 

Grated.  Extra.  No.  2 . 

2.00 

Shredded.  Svrup,  No.  10  . 

8.60 

Crushed,  Extra,  No.  10 . 

10.00 

Eastern  Pie,  Water,  No.  10 

Porto  Rico,  No.  10 
RASPBERRIES* 

Black,  Water,  No.  2 . 

Red.  Water,  No.  2 .  ".!!!! 

Black,  Syrup,  No.  2 .  2.66  .  ".... 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  16 . 

STRAWBERRIES*  . 

Preserved,  No.  1 . . . . 

Preserved,  No.  2 . .7.'."".  7..  "  " 

Extra,  Preserved,  No.  1 .  i'"6o  7.".77 

Extra,  Preserved,  No.  2 .  2.10  .' 

Standard,  Water,  No.  10 . !!  I'lO  lo'oO 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  4.OO  3.66 

No-  lOs  - 14.76  12.75 


Canned  Fish 


HERRING  ROE* 

10  oz . 

16  oz . . . 

17  oz.  _ _ _ 

18  oz . 

19  oz . 

Standard,  No.  2,  Factory,  18  oz.. 
LOBSTER* 

Flats,  1-lb.  cases,  4  doz. . 

%-lb.  cases,  4  doz . . 

%-lb.  cases,  4  doz . 

OYSTERS* 


1.16 

1.40 

1.60 

1.60 


Standards.  4  oz . 

.  1.2K 

.  2  Kn 

Selects.  6  oz . . . 

.  2.R0 

SALMON* 

Red  Alaska,  Tall,  No.  1 . 

Flat,  No.  % . 

.  3.60 

Flat,  No.  1 . . . 

4.00 

2.20 

1.40 

1.60 

2.66 

2.90 

2.60 

2.87% 


Flat,  No.  % _ 

Pink,  Tall,  No.  1 . 

Columbia  Flat,  No.  1 . . 

Flat,  No.  % . 

Chums,  Tall  . 

Medium,  Red,  Tall . 

SHRIMP* 

Dry.  No.  1 . 

Wet,  No.  1,  Large . 

SARDINES*  (Domestic),  per  case 
F.  O.  B.  Eastport,  Me.,  1928  pack 

(4  Oil.  Keyless . 

%  Oil,  Decorated. 


%  Oil,  Tomato,  Carton...... . 

Vt  Mustard,  Keyless . 

%  Oil,  Carton..... . . . 

%  Mustard,  Keyless . 

California,  %,  per  ease. . 

Oval,  No.  \..j . 

TUNA  FISH*  (CalifornU),  per  case 

White,  %s  . 

White,  %s  . . . 

White,  Is  . . . . . 

Blue  Fin,  %8 . 

Blue  Fin,  Is . 

Striped,  %8  . . 

Striped,  Is  . . . . . 

Yellow,  %8  . 

Yellow,  Is  . 


1.60 

1.65 

4.86 

2.86 

1.45 

1.66 

2.16 

1.70 

1.70 

t3.50 

— 

*4.76 

t3^ 

t4.76 

t3.16 

tis.oo 

t3.40 

8.00 

14.00 

14.50 

....... 

26.00 

7.60 

14.60 

. 

8.60 

_ 

18.60 

7.60 

14.26 


FTER  all 
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WETAL  PACKAGE  CORPORATION  or  N  Y 

Boyle  Plant: 

811  S.  Wolfe  St.,  Baltimope.  Md. 

Plione — W^olfe  6300 

Ai.aspetli,  Y.  110  Past  42nJ  iSt.,  New  York  City  Brooklyn,  N.  Y. 

SANITARY  CAN  DIVISION 

Carle  Cooling,  Sales  jManager 

"Dad”  Loweree  Ckarlie”  XJnruli  "Bill"  Riglitor,  Jr. 

\  Ed"  VToelper,  Seafood  Can  Department  f 


BALTIMORE,  DECEMBER  30,  1929 


VACATION — If  you  were  a  listener  over  the  radio 
on  Christmas  night  you  must  have  noted  that  a 
number  of  the  business  houses  which  featured  the 
program  said  that  as  this  was  a  time  of  joy  and  merri¬ 
ment  they  would  not  interject  business,  and  that  in¬ 
stead  of  the  usual  message  about  their  products  they 
wanted  just  to  join  in  the  festivities  and  to  wish  all  a 
very  merry  Christmas !  In  this  they  displayed  a  brand 
of  courtesy  and  politeness  that  has  been  too  often  miss¬ 
ing  in  our  ceaseless  pursuit  of  the  dollar,  a  fine  consid¬ 
eration  that  lifted  them  out  of  the  ordinary  and  which 
raised  them  in  the  estimation  of  their  listeners  in  a  way 
that  will  not  soon  be  forgotten.  It  was  in  splendid  good 
taste. 

And  along  the  same  line  many  of  the  great  jobbing 
houses  and  distributors  bade  their  buyers  take  a  vaca¬ 
tion  and  make  the  holiday  a  genuine  one. 

Let  us  do  the  same  thing,  insofar  as  the  canned  food 
market  consideration  for  this  week  is  concerned.  To 
review  the  canned  foods  market  during  this  Christmas 
week  would  not  only  be  commonplace — the  same  as  the 
other  fif tv-one  weeks  of  the  year — but  it  would  be  al¬ 
most  futile,  because  the  week  was  broken  in  half  by 
the  great  festival,  and  that  affected  conditions  in  two 
ways :  before  the  day  every  man,  woman  and  child  was 
busy  planning  for  the  happiness  of  others,  playing 
Santa  Claus  to  family  and  friends ;  and,  secondly,  after 
the  dav  all  were  so  pleased  and  content  with  the  day’s 
results  (not  to  mention  the  feasting)  as  to  care  little 
about  the  serious  things  of  life.  So  if  the  week  goes  by 
without  review,  nothing  will  be  lost,  for  little  or  noth¬ 
ing  was  done.  So  take  a  vacation,  and  you  will  come 
back  next  week  to  a  consideration  of  business  with  a 
keener  appetite  for  it,  a  clearer  brain  and  better  deter¬ 
mination  for  the  job. 

To  each  individual  among  our  great  family  of  readers 
we  extend  the  wish  that  your  New  Year  may  be  a 
happy  one  in  your  home  life  and  in  your  business ;  that 
you  may  enjoy  the  blessings  of  good  health,  and,  above 
all,  that  contentment  mav  be  with  you  every  minute  of 
the  year.  We  wish  you  all  that  imagination  can  picture 
or  heart  desire  when  we  wish  you 

A  HAPPY  NEW  YEAR 


NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  “The  Canning  Trade.” 

All  Took  Holiday — Market  Tomatoes  Definitely  Higher. 
Chains  Out  After  Them — Corn  Market  Holds — Some 
Buying  of  Shrimp — Peas  Quiet — Fruit  Stocks  Run¬ 
ning  Low. 

New  York,  December  26,  1929. 

The  market — Christmas  week  brought  almost 
absolute  quiet  to  the  canned  foods  business  in  this 
market,  with  the  probable  exception  of  Southern 
tomatoes.  Wholesale  operators,  fearing  that  to  wait 
for  the  general  buying  movement  in  January  and  Feb¬ 
ruary  would  be  to  endanger  their  chances  of  covering 
their  needs,  are  placing  their  orders  now.  It  is  very 
significant  that  standard  2s  are  being  contracted  for  at 
87  V2  to  90c.  This  should  prove  of  special  interest  to 
those  canners  who  failed  to  heed  the  definite  market 
indications  recently  and  sold  out  at  practically  what¬ 
ever  was  offered  them.  It  is  thought  quite  possible 
here  that  90c  will  ^  a  low  price  when  January  sales 
begin  accumulating.  Aside  from  the  quietness  in  sec¬ 
ond-hand  trading,  all  reports  indicate  that  records  are 
being  piled  up  in  sales  through  retail  channels.  This 
might  well  be  termed  a  “canned  Christmas”  as  far  as 
dining  is  concerned.  The  higher  priced  goods  are  mov¬ 
ing  quite  as  well  as  the  standard  packs,  incidentally. 
When  inventory  taking  is  completed  it  is  believed  here 
that  the  canners  will  receive  a  pleasant  surprise.  From 
what  reports  are  available,  and  more  or  less  reliable, 
stocks  in  second  hands  are  at  an  unusually  low  point, 
retail  distribution  is  at  an  unusually  high  point,  and, 
to  carry  out  the  parallel,  the  usual  spurt  of  buying 
after  the  1st  of  January  is  liable  to  develop  into  a  real 
scramble  for  merchandise.  All  in  all,  the  canning  trade 
is  well  justified  in  acknowledging  a  merry  Christmas 
and  in  feeling  confident  of  a  happy  and  prosperous  new 
year,  which  trite  but  sincere  sentiment  expresses  the 
wish  of  “New  York  Stater.” 

Southern  Tomatoes — Chain  store  buying  aided  in  the 
general  strengthening  of  Southern  tomatoes  this  week, 
bringing  the  market  to  a  firm  basis  with  standard  Is 
ranging  from  60  to  621/^0 ;  standard  2s  from  87i/>  to 
90c;  from  $1.35  up.  with  no  reportable  limit,  for  3s,  and 
$4.40  to  $4.50,  with  the  higher  price  generally  ruling, 
for  10s.  All  these  prices  are  f,  o,  b.  from  the  tri-state 
factories. 
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Corn — As  anticipated  in  this  market,  when  the  com 
pack  statistics  as  prepared  by  the  Government  were  re¬ 
leased,  the  total,  while  exceeding  previous  estimates, 
was  not  of  a  nature  to  cause  any  uneasiness  in  first 
hands.  The  demand  for  com  has  shown  considerable 
improvement  this  season,  and  the  movement  through 
retail  channels  into  consumption  has  been  maintained 
at  a  steady  pace.  Stocks  are  low  in  second  hands,  but 
this  means  nothing  at  this  time  of  the  year,  being  a 
seasonal  development.  The  turn  of  the  year  will  bring 
a  healthy  buying  movement,  according  to  the  present 
outlook. 

Shrimp — There  has  been  some  spotty  buying  in 
shrimp  reported,  but,  in  line  with  the  general  market, 
no  business  of  any  great  volume  is  going  through  these 
days.  In  several  cases  some  bargains  were  picked  up, 
but  the  prices  do  not  provide  a  true  reflection  of  the 
market,  being  of  distress  nature,  as  well  as  of  small 
volume.  Generally,  the  market  is  on  a  firm  basis,  with 
a  strong  undertone. 

Maine  Sardines — While  the  general  quietness  of 
trading  marked  sardine  sales  also,  there  was  some  busi¬ 
ness  put  through  in  this  market  on  the  new  Maine  pack, 
with  $3.50  serving  as  the  generally  recognized  basic 
price  for  one-quarter  keyless  oils,  f.  o.  b.  Keyport. 

Peas — Nothing  of  special  interest  developed  with  the 
situation  as  far  as  peas  are  concerned.  There  was  a 
little  more  interest  shown  in  pick-up  spot  shipments, 
but  impetus  has  not  yet  developed.  There  is  little  doubt 
of  the  general  resumption  of  buying  anticipated 
after  New  Year’s.  Speculation  as  to  the  price  trend  is 
being  heard  here,  with  no  definite  advices  from  the  can¬ 
ning  centers  on  which  to  base  estimates. 

California  Fruits — Some  of  the  large  retail  distribu¬ 
tors  are  apparently  running  down  pretty  low  on  canned 
fruits,  according  to  inquiries  which  have  been  emanat¬ 
ing  from  their  wholesale  purchasing  departments.  Holi¬ 
day  demand  has  been  excellent  in  consuming  channels, 
and  the  generally  low  volume  on  hand  in  second  hands 
will  bring  a  healthy  and  strong  tone  to  the  fruit  can¬ 
ning  interests. 

Spinach — This  canned  vegetable  has  developed  into  a 
standard  food  commodity  with  a  steady  sale  through 
retail  channels,  increasing  slowly  but  surely.  Stocks 
in  first  hands  are  near  exhaustion,  judging  from  the 
numerous  inquiries  going  out  to  factories  from  factors 
in  this  market. 


CHICAGO  MARKET 

By  "Observer” 

Special  Correspondent  of  "The  Canning  Trade" 


Vacation  for  the  Buyers — Tomatoes  Continue  Upward. 

Buyers  Covering  on  Com-^-Pea  Market  Steady. 

Seeding  Grapefruit — Optimism  Rules  on  All  Sides. 

Chicago,  December  26th,  1929. 

ACATION — It  is  somewhat  difficult  to  describe 
sentiment  here  this  week,  because  in  most  of  the 
larger  jobbing  houses  the  word  has  been  tacitly 
passed  to  all  sellers  “Merry  Christmas,  we’ll  see  you  on 
January  2nd.’’  General  salesmen’s  meetings,  confer¬ 
ences  and  annual  inventory  have  diverted  all  the  atten¬ 
tion  of  buyers,  and  not  much  use  in  trying  to  press  can¬ 
ned  foods  interest  anywhere  now. 


Jobbers  and  chain  buyers  alike  indicate  that  they  are 
going  into  a  very  light  inventory,  all  of  which  bespeaks 
plenty  of  active  call  for  merchandise  after  next  week. 

Tomatoes — Prices  continue  on  the  up-grade,  addi¬ 
tional  advances  are  expected,  but  buyers  whose  hands 
are  tied  as  to  further  purchases  this  month  simply  say 
they  will  pass  on  new  prices  to  the  consumers.  This 
may  affect  consumption.  The  famine  on  No.  21/2  size 
has  begun  to  pinch  badly.  Some  of  the  big  institutional 
and  Government  specifications  which  are  ragidly  writ¬ 
ten  calling  for  this  size  will  likely  have  to  be  modified  so 
as  to  use  sizes  available. 

There  are  a  number  of  such  chances  to  trade  now 
open  for  sellers  of  No.  21/0  size,  but  very  limited  offer¬ 
ings,  and  such  as  are  available  are  mostly  greatly  over¬ 
priced. 

Com — ^While  authorities  have  been  arguing  back  and 
forth  as  to  the  exact  production  of  1930  crop,  some  buy¬ 
ers  have  sensed  an  unusual  condition  of  some  sort 
ahead,  and  are  taking  steps  to  cover  their  needs,  know¬ 
ing,  as  they  do,  that  corn  cannot  go  lower.  It  may  go 
higher  very  quickly.  It  would  indeed  be  unfortunate 
for  big  interests  to  be  badly  pinched  on  this  popular 
staple.  Some  men  in  partial  authority  of  such  organi¬ 
zations  are  taking  the  position  of  passing  this  decision 
as  to  policy  clearly  on  to  others,  inasmuch  as  their 
knowledge  of  their  corn  requirements  dictates  protec¬ 
tion  on  much  heavier  interest  than  the  finance  depart¬ 
ment  will  sanction. 

Not  much  change  in  prices  as  yet,  but  the  next  few 
weeks  will  show  an  interesting  new  phase  in  the  corn 
market. 

Peas — Market  steady.  Many  canners  report  a  busy 
week  ahead  getting  out  a  lot  of  delayed  shipments,  and 
when  they  look  over  their  emptied  warehouses  after 
shipping  is  all  attended  any  isolated  surpluses  will  be 
indeed  small. 

Where  did  all  the  peas  go?  This  question  has  been 
frequently  asked  of  late,  but  a  convincing  answer  has 
not  been  forthcoming. 

Grapefruit — A  shortage  of  production  and  rumors  of 
probably  pro-rata  delivery  from  many  canners.  There 
are  hardly  any  offerings  in  a  wholesale  way,  and  where 
available  the  prices  are  substantially  advanced  over  the 
basis  which  was  possible  some  weeks  ago. 

Florida  pack  is  now  being  produced  from  quite  well 
ripened  fruit  and  quality  is  very  nice.  There  were  some 
early  shipments  from  underripe  fruit.  The  deficient 
natural  sweetness  was  refortified  by  added  sugar.  Keen 
demand  was  such,  however,  that  there  have  been  no 
particular  complaints  on  the  early  quality. 

Some  very  nice  Texas  pack  has  also  been  offered  here, 
very  fine  flavor,  but  the  crescents  average  a  little  small¬ 
er  in  size  than  the  Florida  type. 

Optimism  in  the  Air — One  of  our  local  constant  stu¬ 
dents  of  canned  foods  has  summed  up  the  following  an¬ 
alysis  of  the  situation.  His  viewpoint  is  sound  and 
wholesome. 

He  says  that  canned  foods  business  is  all  right, 
healthy,  from  every  angle  you  care  to  view  it,  statisti¬ 
cally.  Very  low  stocks  in  packers’  hands;  jobbing  in¬ 
ventories  lower  than  on  January  1st  for  many  years 
past;  retailers  similarly  carrying  very  light  stocks  be¬ 
cause  of  uncertainties  recently  in  the  business  atmos¬ 
phere.  He  also  points  out  that  the  “higher-ups”  in  the 
big  chain  interests  have  had  the  buying  brakes  set 
tighter  than  ever  since  November  1st,  and  the  reserve 
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stocks  in  the  hands  of  such  distributors  are  abnormally 
small.  Furthermore,  there  is  plenty  of  employment, 
building  has  started  to  take  a  spurt,  and  the  rank  and 
file  of  the  consuming  public  will  need  far  more  of  all 
kinds  of  canned  foods  during  the  next  eight  months 
than  now  exists. 

Furthermore,  improved  quality  has  created  an  addi¬ 
tional  consumption  which  must  be  satisfied  now  and 
regularly  henceforth. 

With  that  analysis  of  the  real  facts,  how  can  anyone 
look  pessimistically  on  canned  foods  values?  If  there 
be  such  isolated  instances,  it  is  entirely  an  inverted 
vision  warped  by  lack  of  correct  perspective. 

Field  Warehousing — This  service  is  somewhat  new 
to  many  canners,  and  to  many  banks  it  is  a  subject 
worthy  of  everyone’s  attention.  In  talking  with  one  of 
the  biggest  field  warehouse  men  this  week  he  said  in 
substance  the  following.  It  has  much  sound  counsel 
therein : 

“Every  canner  should  have  his  affairs  so  lined  up 
that  he  can  get  field  warehouse  service  on  short  notice 
when  desired.  The  necessary  formalities  connected 
with  this  service  are  bound  to  entail  some  delays,  espe¬ 
cially  at  the  start,  and  if  a  condition  develops  of  over¬ 
production  everybody  will  want  action  quickly  and  ur¬ 
gently. 

“The  field  warehouse  man  cannot  do  the  impossible 
either  from  the  standpoint  of  stretching  the  auditing 
and  service  department  to  take  care  of  required  calls  or 
in  finding  banks  on  short  notice  who  will  take  excessive 
amounts  of  canned  foods  as  collateral.  The  canned  items 
on  which  Federal  Reserve  bank  rediscounts  can  be  made 
are  relatively  few,  and  besides  that  every  banker  likes 
to  sort  up  his  loans  rather  than  ride  too  hard  on  any  one 
item.  As  an  emergency  crutch  to  hold  in  readiness  for 
the  unexpected  no  canner  should  postpone  establishing 
his  field  warehouse  contacts.” 


dent  that  the  limited  holdings  of  beans  in  the  hands  of 
canners  will  not  be  sufficient  to  supply  the  demand 
through  the  winter  months. 

Mustard  Greens — Offerings  are  very  limited;  lowest 
prices  today:  No.  2  size,  90c;  No.  21/2  size,  $1.20;  No. 
10  size,  $4.50  to  $4.75.  These  can  be  bought  for  ship¬ 
ment  in  cars  with  tomatoes. 

Turnip  Greens — There  is  a  growing  demand  for  tur¬ 
nip  greens.  Market  prices  range:  No.  2  size,  95c;  No. 
21/2  size,  $1.15  to  $1.20 ;  No.  10  size,  $4.50  to  $4.75. 
These  turnip  greens  can  be  bought  for  shipment  in 
straight  carlot  or  shipment  in  mixed  cars  with  toma¬ 
toes. 

Sauer  Kraut — Very  limited  offerings;  shipment  in 
mixed  cars  only;  No.  2s,  80c;  No.  21/2S,  $1.00. 

Blackberries — Standard  blackberries,  water,  E-L 
cans,  are  obtainable  only  in  small  lots  for  shipment  in 
mixed  cars.  No.  2  size,  $1.10 ;  No.  10  size,  $5  to  $5.25. 

Okra — For  shipment  in  mixed  cars  only.  No.  2  size, 
$1.20;  No.  10  size,  $5.50. 

Canned  Apples — No.  10  standards,  Ben  Davis,  $3.75 ; 
Jonathans,  $4.00.  In  straight  carlots  or  in  mixed  cars 
with  tomatoes. 

Canners’  Spot  Holdings — Jobbing  grocers  and  other 
carload  buyers  who  usually  draw  their  supply  of  toma¬ 
toes  from  the  Ozarks  would  be  greatly  surprised  if  they 
knew  the  actually  limited  number  of  cars  in  canners’ 
hands  unsold  this  date.  These  limited  holdings  of  toma¬ 
toes  consist  of  Is  standard  10  oz..  No.  303  cans,  16  oz. 
and  No.  2  standards.  A  very  large  per  cent  of  these 
holdings  are  in  No.  2  cans.  So  far  as  other  sizes  of  to¬ 
matoes  are  concerned,  we  do  not  believe  canners’  un¬ 
sold  holdings  would  total  to  exceed  10  carloads. 

Improvement  in  Demand — In  line  with  that  which 
usually  happens,  canners  are  expecting  a  very  marked 
improvement  in  the  demand  and  sale  of  tomatoes  and 
other  products  packed  in  the  Ozarks.  Same  to  start 
immediately  after  the  stock-taking  period.  Canners’ 
sales  records  for  the  past  years  show  that  this  has  al¬ 
ways  been  the  case,  and  there  is  no  apparent  reason  to 
believe  that  it  will  be  otherwise  at  the  beginning  of 
business  in  the  new  year.  With  the  firming  up  of 
prices  in  the  Tri-State  territory,  this  is  giving  encour¬ 
agement  to  the  canners  of  the  Ozarks,  and  these  can¬ 
ners  intend  to  realize  full  market  prices  for  the  very 
limited  number  of  cars  of  tomatoes  they  are  now  hold¬ 
ing.  Buyers  generally  who  have  been  delaying  further 
purchases  until  after  the  holiday  period  may  reasonably 
expect  to  pay  higher  prices  than  those  that  are  ruling 
in  the  Ozarks  at  present. 

Future  Tomatoes — Numerous  inquiries  have  reached 
canners  throughout  the  district  from  brokers  for  prices 
on  future  tomatoes.  This  is  evidence  in  itself  that  car¬ 
load  buyers  will  likely  be  free  buyers  of  futures  just  as 
soon  as  prices  have  been  named  on  same.  Canners  gen¬ 
erally  have  refrained  from  naming  any  prices  on  future 
tomatoes,  for  they  are  waiting  for  prices  to  be  named 
on  cans  and  other  supplies.  The  general  indications  at 
the  present  time  lead  us  to  believe  that  all  tomato  can¬ 
ners  in  the  district  who  will  place  any  offerings  of  fu¬ 
ture  tomatoes  on  the  market  will  likely  name  prices  by 
the  middle  of  January,  and  we  believe  it  is  the  intention 
of  these  canners  to  have  their  opening  prices,  if  pos¬ 
sible,  the  lowest  for  the  packing  season  of  1930. 

Canners’  Convention — Canners  who  are  members  of 
the  Ozark  Canners’  Association  are  looking  forward  to 
the  coming  convention,  which  will  be  held  in  Spring- 
field,  Mo.,  headquarters  Colonial  Hotel,  on  January  9th 
and  10th. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  ''The  Canning  Trade." 


Severe  Winter  Weather — Canners  Not  Anxious  to  Sell 
Tomatoes — Limited  Holdings  of  Beans — Lightness 
of  Tomato  Holdings  Would  Surprise  the  Market. 
Buyers  Feeling  Out  the  Canners  for  Future  Prices. 

Springfield,  Mo.,  December  24,  1929. 

WEATHER — Severe  winter  weather  has  pre¬ 
vailed  throughout  the  Ozarks  during  the  past 
week.  This  is  quite  unusual  for  this  period  in 
December. 

Tomato  Sales — Very  few  cars  of  tomatoes  sold  since 
our  last  report.  Canners  are  confirming  sales  on  a  few 
carloads  for  shipment  the  first  week  in  January,  but 
have  declined  all  orders  for  later  shipment. 

Tomato  Prices — The  few  canners  throughout  the 
Ozark  packing  district  who  are  holding  any  tomatoes 
are  indifferent  about  confirming  any  sales  unless  it  is 
possible  to  do  so  at  canners’  full  asking  prices.  We 
would  quote  the  range  of  market  prices  today:  Is 
standard,  10  oz.,  62^/0  to  65c;  Is  tall,  15  oz.,  if  obtain¬ 
able,  871/2  to  90c;  No.  303  cans,  16  oz.,  90  to  95c;  No.  2 
standards,  92i4c  to  $1.00;  No.  2  ex.  standards,  very 
few  obtainable,  $1.10 ;  No.  2i/^  standards,  very  limited 
offerings,  $1.35  to  $1.45 ;  No.  10  standards,  $5. 

Green  Beans — No  straight  carlot  sales  reported.  Part 
carlots  for  shipment  in  with  tomatoes  range  No.  2  cuts, 
$1.00  to  $1.05 ;  6-10  cuts,  $5.00  to  $5.25.  It  is  very  evi¬ 
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THE  GULF  STATES  MARKET 

Bu  BAYOU 

Special  Correspondent  of  "The  Canning  Trade" 


Demand  for  Raw  Oysters  Is  Exceedingly  Slow — Pack 
Was  Pretty  Well  Under  Way  Before  the  Blizzard — 
Shrimp  Pack  in  Alamaba  Out  of  the  Picture — Good 
Demand  for  Raw  Headless  Shrimp. 

Mobile,  Ala.,  December  24,  1929. 

OYSTERS — The  Indian  summer  weather  that  we 
had  up  to  this  past  week  made  the  demand  for  raw 
oysters  exceedingly  slow,  and  it  looked  as  if  it  was 
going  to  be  an  exceedinly  poor  Xmas  for  oysters.  How¬ 
ever,  the  blizzard  that  swept  this  section  increased  the 
demand  and  slowed  production  to  where  there  was  a 
great  scarcity  of  oysters  for  the  holidays,  and  a  good 
many  folks  went  oyster  hungry  for  Christmas. 

The  oyster  pack  in  Mississippi  and  Louisiana  had  got¬ 
ten  pretty  well  under  way  just  before  the  blizzard,  but 
the  bad  weather  has  slowed  up  production  considerably, 
and  now  the  holidays  will  practically  suspend  opera¬ 
tions  until  after  the  first  of  the  year. 

The  oyster  canning  industry,  like  other  industries, 
don’t  seem  to  realize  that  business  conditions  are  a  long 
ways  from  being  normal,  and  things  have  happened  in 
the  way  of  marketing  this  year’s  new  pack  that  appear 
to  be  no  good  reasons  for  it,  except  that  they  made  no 
allowance  for  the  adverse  market  conditions  and  ex¬ 
pected  the  buying  to  go  on  the  same  as  in  good  normal 
times,  which  is  not  the  case. 

Manufactured  goods,  whether  they  be  canned  food  or 
other  commodity,  don’t  move  like  they  do  when  busi¬ 
ness  conditions  are  normal,  therefore  the  packer  or 
manufacturer  that  does  not  take  into  consideration 
these  adverse  business  conditions  that  are  prevailing 
will  find  himself  needlessly  cutting  prices  and  demoral¬ 
izing  the  market,  whereas  a  more  conservative  method 
of  producing  their  pack  and  marketing  their  product 
would  bring  better  results.  Remember,  Mr.  Packer, 
that  everybody  is  doing  the  same  thing  that  you  are 
doing,  and  that  is  buying  very  cautiously,  and  when 
you  indiscriminately  cut  prices,  nine  times  out  of  ten 
you  slow  up  buying,  because  everyone  knows  that  it  is 
poor  business  practice  to  buy  heavily  on  a  declining 
market. 

Shrimp — The  shrimp  pack  in  Alabama  is  out  of  the 
picture  insofar  as  production  is  concerned,  and  if  it 
were  not  for  the  fact  that  there  are  no  oysters  available 
to  can  at  this  time  to  give  employment  to  the  sea  food 
labor  the  factories  would  close  down  on  shrimp.  As  it 
is.  they  continue  to  operate  in  the  hopes  that  the  supply 
of  shrimp  will  improve.  Bad  weather  has  been  a  big 
factor  in  reducing  the  supply  of  shrimp  the  past  two 
weeks,  and  it  is  hoped  that  after  the  weather  moderates 
the  shrimp  will  work  in  the  Gulf  beach  of  the  outside 
islands,  which  would  be  a  godsend  at  this  time,  when 
labor  is  so  badly  in  need  of  work  about  the  sea  food  fac¬ 
tories  of  Alabama. 

There  is  a  good  demand  for  raw  headless  shrimp,  but 
there  is  none  available  here.  The  retail  markets  of  this 
section  have  had  to  draw  their  supply  from  Florida  for 
their  needs.  Shrimp  hit  the  seacoast  of  Florida  this 
week  in  fairly  good  quantity  and  the  stock  that  was  re¬ 
ceived  here  from  there  was  fancy,  and  it  is  understood 


that  very  little  of  these  Florida  shrimp  were  canned, 
but  the  bulk  of  them  were  shipped  raw,  headless. 

The  price  of  canned  shrimp  is  $1.45  per  dozen  for  No. 
1  small  and  $1.70  per  dozen  for  No.  1  large  fancy,  f.  o.  b. 
factory. 

The  price  of  cove  oysters  is  $1.15  per  dozen  for  4  oz. 
cans !  $1.25  for  5  oz. ;  $2.30  for  8  oz.  and  $2.50  for  10  oz. 
cans,  f.  o.  b.  cannery. 


CALIFORNIA  MARKET 

By  "Berkeley" 

Special  Correspondent  “The  Canning  Trade." 

More  Storms,  but  Some  Sections  Still  Droughty — Large 
Gathering  of  Fruit  Growers  and  Experts — Fruit 
Market  Unchanged — Stocks  of  Tomatoes  Limited — 
Planting  Spinach. 

San  Francisco,  December  23,  1929. 

More  rain — Another  series  of  storms  has  visited 
the  Pacific  Coast,  and  the  lack  of  moisture,  which 
had  almost  become  a  calamity  in  many  sections, 
is  now  a  serious  issue  in  but  a  few  places.  The  eight 
southern  counties,  making  up  what  is  familiarly  known 
as  Southern  California,  are  still  in  the  grip  of  the 
drought,  the  storms  which  visited  the  Pacific  North¬ 
west  and  Northern  and  Central  California  having  failed 
to  get  over  the  Tehachapi  Mountains.  So  serious  is  the 
situation  there  that  orders  have  been  issued  in  Los  An¬ 
geles  and  other  places  curtailing  the  use  of  the  domestic 
water  supply.  Unusually  high  temperatures  have  pre¬ 
vailed  for  several  weeks,  a  condition  not  at  all  pleasing 
to  fruit-growing  interests.  In  Northern  and  Central 
California  the  rain  has  been  very  spotted.  Santa  Rosa 
has  had  more  than  the  normal,  but  most  other  places 
are  still  far  below  the  average  for  this  time  of  the  year. 
San  Francisco  has  had  half  the  normal,  while  San  Jose, 
but  fifty  miles  away  in  the  heart  of  a  great  fruit-grow¬ 
ing  district,  has  had  but  three-quarters  of  an  inch,  for 
the  season,  as  compared  with  a  normal  of  almost  five 
inches.  The  precipitation  in  the  Pacific  Northwest  has 
been  fairly  heavy,  but  is  still  below  the  average. 

Fruit  Growers  Convene — The  sixty-second  annual 
convention  of  California  Fruit  Growers  and  Farmers 
was  held  at  Sacramento,  December  19  and  20,  with  a 
large  attendance,  which  included  farm  experts  from 
several  other  far  Western  states.  The  gathering  was 
held  in  the  Assembly  chamber  of  the  State  Capitol,  and 
was  presided  over  by  R.  A.  Condee,  president  of  the 
newly-organized  State  Board  of  Agriculture.  The  pro¬ 
gram  was  a  long  one  and  covered  a  wide  range  of  sub¬ 
jects,  many  of  which  are  of  vital  interest  to  canners. 
George  H.  Hecke,  state  director  of  agriculture,  advised 
members  that  they  must  work  for  a  strengthened  fed¬ 
eral  quarantine  system,  use  the  State  Board  of  Agricul¬ 
ture  as  a  constructive  ally  and  profit  by  the  farm  relief 
program  of  the  Federal  Farm  Board.  Nils  A.  Olsen, 
Chief  Bureau  of  Agricultural  Economics,  United  States 
Department  of  Agriculture,  Washington,  D.  C.,  was  a 
speaker,  and  outlined  the  present  status  of  business  ex¬ 
pansion  abroad.  C.  C.  Teague,  member  of  the  Federal 
Farm  Board,  explained  the  purposes  of  this  board  and 
its  method  of  operation.  Dr.  Alonzo  E.  Taylor,  direc¬ 
tor,  Food  Research  Institute,  Stanford  University,  told 
of  some  of  the  work  of  this  organization.  The  canned 
fruit  situation,  from  the  standpoint  of  the  grower,  was 
outlined  by  A.  D.  Poggetto,  manager,  California  Can- 
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ning  Peach  Growers.  This  speaker  suggested  that  the 
successful  moving  of  the  1929  pack  of  canned  peaches, 
plus  the  substantial  carryover  from  the  previous  year, 
totaling  about  10,500,000  cases,  on  a  basis  of  $80  a  ton 
for  choice  canning  fruit,  has  done  much  to  dispell  the 
notion  that  no  large  quantity  of  canned  peaches  could 
be  sold  on  the  basis  of  this  year’s  prices.  He  said  that 
it  has  been  proved  that  canned  peaches  are  a  popular 
article  and  that  consumers  will  pay  fairly  high  prices 
for  a  large  quantity.  He  suggested,  however,  that  the 
peach  industry  is  not  entirely  out  of  the  woods,  and 
that  production  for  several  years  promises  to  be  greater 
than  can  be  marketed  at  profitable  prices,  unless  a  crop 
control  plan  is  placed  in  operation.  The  dried  fruit  sit¬ 
uation  was  outlined  by  0.  A.  Harlan,  general  manager, 
California  Prune  and  Apricot  Growers  Association, 
while  field  crops  received  attention  at  the  hands  of 
George  L.  Freeman,  vice-president.  Rice  Growers  As¬ 
sociation  of  California. 

Fruits — The  canned  fruit  market  continues  almost 
without  change  and  no  real  activity  is  expected  until 
after  the  first  of  the  year.  Canners  have  been  busy  of 
late  shipping  goods  sold  for  delivery  prior  to  December 
31,  and  stocks  in  local  warehouses  are  getting  down  to 
small  compass  on  the  most-wanted  lines.  Export  busi- 
Eess  is  still  very  limited,  despite  reports  from  abroad  to 
the  effect  that  stocks  are  almost  completely  exhausted. 
A  canned  and  dried  fruit  broker  who  was  abroad  in  Oc¬ 
tober  when  the  crash  occurred  in  the  stock  market  says 
that  many  Europeans  decided  that  America  was  bank¬ 


rupt  and  that  they  expected  to  purchase  merchandise  at 
bargain  prices.  Oflers  were  made  to  buy  canned  and 
dried  fruits  at  30  and  40  per  cent  below  list  prices,  and 
much  surprise  was  shown  when  no  break  materialized 
in  commodity  prices.  Renewed  interest  in  export  busi¬ 
ness  is  expected  after  the  first  of  the  year,  but  orders 
will  be  limited  to  goods  that  can  be  moved  off  before 
next  year’s  pack  is  available. 

Tomatoes — Tomatoes  are  still  being  offered  in  stand¬ 
ards,  extra  standards  and  solid  pack,  but  stocks  are 
limited  and  some  grades  and  sizes  will  be  withdrawn 
shortly.  A  considerable  part  of  the  business  done  of  late 
has  been  between  canners.  Almost  all  are  short  of 
rome  items  and  are  making  deals  with  fellow-canners 
to  enable  them  to  fill  orders  as  completely  as  possible. 
Even  at  that  some  pro  rata  deliveries  are  found  neces¬ 
sary.  Most  of  the  California  pack  was  sold  before  pack¬ 
ing  operations  commenced. 

Spinach — The  late  rains  have  enabled  farmers  to 
commence  plowing  and  the  planting  of  spinach  is  under 
way.  The  acreage  to  be  devoted  to  this  crop  is  still  an 
unsettled  matter,  but  a  reduction  from  that  of  last  year 
seems  likely.  Last  year’s  pack  broke  all  records  by  a 
wide  margin,  and  it  is  still  uncertain  whether  or  not 
the  entire  output  can  be  moved  before  new  pack  spinach 
is  available,  which  is  usually  in  March.  Stocks  are  still 
to  be  had  at  prices  which  prevailed  last  spring.  Opening 
prices  on  the  new  pack  will  doubtless  commence  to 
make  their  appearance  at  an  early  date,  especially  from 
new  concerns  in  the  field. 


What  Canned  Foods  Distributors  are  Doing 

Coffee  Sales  Mount  Rapidly — Reductions  in  Retail  Prices  of  Chain  Store  Brands  Leads  to 
Tremendous  Increase  in  Consumption — Kroger  Chain  Stores  Show  Staggering  Sales  In¬ 
crease  This  Year — Safeway  Stores  Report  Progress — 1929  Sales  May  Double  Previous  Year’s 
Total — New  York  Wholesale  Grocers  Mourn  Death  of  John  H.  Meyer — California  Sardine 
Canners  Seek  injunction  —  Manufacturers’  Representatives  Dine  in  New  York — November 
Canned  Foods  Export  Figures  Released. 


COFFEE  SALES  MOUNT  RAPIDLY— A  spectacu¬ 
lar  increase  in  the  sales  of  coffee  has  followed  price 
reductions  in  chain  stores.  The  Great  Atlantic  and 
Pacific  Tea  Company  reports  that  their  coffee  sales,  fol¬ 
lowing  a  four-cent  reduction,  have  increased  by  more 
than  1,000,000  pounds  weekly  to  a  total  of  about  3,750,- 
000  pounds.  The  company’s  own  roasting  plants  are 
taxed  to  capacity  in  striving  to  meet  this  great  increase 
in  sales.  Based  on  the  sales  total,  it  is  estimated  that 
the  four-cent  reduction  is  saving  consumers  just  about 
$150,000  weekly.  The  company,  at  the  same  time,  is 
increasing  its  net  profit  through  the  increased  sales 
volume. 

Another  development  in  the  mounting  coffee  sales  in 
this  country  is  the  action  of  the  Grand  Union  Company 
in  cutting  10  cents  a  pound  from  the  price  of  “Early 
Mom’’  coffee,  its  largest  selling  brand.  The  reduction 
brings  the  price  from  29c  to  19c  a  i»und,  and  repre¬ 
sents  one  of  the  most  substantial  price  cuts  made  on 
such  a  large  scale  in  years.  The  reduction  is  just  34.5 
per  cent,  and  the  saving  to  consumers  can  easily  be  esti¬ 
mated.  The  Grand  Union  Company  is  the  second  oldest 


chain-store  organization  in  the  country,  and  is  recog¬ 
nized  as  one  of  the  largest  retail  coffee  distributors. 

Kruger  Chain  Stores’  Sales  Climb — The  grocery 
chain  field  was  marked  during  the  past  week  by  the 
revelation  that  the  Kruger  Grocery  and  Baking  Com¬ 
pany  has  strengthened  its  position  as  the  second  lead¬ 
ing  operator  in  the  field,  being  second  only  to  the  Great 
Atlantic  and  Pacific  Tea  Company.  Sales  for  the  first 
eleven  months  of  this  year  totaled  $261,702,807.  This 
total  represents  the  staggering  increase  of  $75,005,961 
over  the  same  period  in  1928.  The  company  is  now  op¬ 
erating  about  5,600  stores,  as  against  5,260  at  the  end 
of  1928.  At  the  present  rate  it  is  expected  that  total 
sales  for  1929  may  reach  $290,000,000,  as  compared 
with  $207,244,465  last  year. 

Safeway  Stores  Progress  Noted — The  wide  expansion 
program  of  the  Safeway  Stores  accounted  for  the  open¬ 
ing  of  569  new  units,  bringing  the  total  at  the  end  of 
October  to  2,564  stores.  The  Safeway  Stores  are  the 
third  largest  in  the  chain  grocery  systems  of  the  coun¬ 
try,  with  total  sales  for  this  year  expected  to  reach 
$211,000,000,  or  more  than  double  the  1928  total  of 
$104,615,824. 
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Other  Chains  Report  Sales  Increases— The  general  evaporated  fruits,  56,277,130  pounds,  valued  at  $5,161,- 


prosperity  of  the  chain  grocery  store  business  is  fur¬ 
ther  illustrated  in  statistics  of  the  National  Tea  Com¬ 
pany,  showing  expansion  of  its  chain  of  grocery  stores 
and  meat  markets  to  1,750  up  to  a  recent  date,  as  com¬ 
pared  with  1,589  at  the  close  of  1928.  The  sales  ad¬ 
vance  has  been  at  a  moderate  rate,  with  a  total  volume 
of  $82,117,132  for  the  first  eleven  months  of  this  year, 
comparing  with  $77,702,560  a  year  ago. 

Gains  were  also  reported  by  the  American  Stores,  an 
organization  of  2,600  units.  Sales  for  the  11  months 
totaling  $130,208,426  represent  an  increase  of  4  per 
cent  over  1928. 

Grocers*  Association  Mourns  Secretary — ^The  joyous¬ 
ness  of  the  season  has  been  dimmed  for  the  members  of 
the  New  York  Wholesale  Grocers  Wholesale  Associa¬ 
tion,  whose  Secretary,  John  H.  Meyer,  passed  away  last 
Sunday,  December  22,  at  his  home  in  Lynbrook,  L.  I. 
He  had  been  ill  for  only  a  week  prior  to  his  death. 

Mr.  Meyer  was  well  known  throughout  the  distrib¬ 
uting  agencies  of  the  country.  He  had  served  as  secre¬ 
tary  and  general  managers  of  the  New  York  Wholesale 
Grocers  Association  for  more  than  two  years,  and  had 
served  as  secretary  of  the  New  York  State  Association 
of  Retail  Grocers  for  many  years.  Earlier  in  his  busi¬ 
ness  life  he  had  been  connected  with  B.  T.  Babbitt  & 
Co.,  the  Shredded  Wheat  Company  and  the  Loose-Wiles 
Biscuit  Company. 

Sardine  Canners  Seek  Injunction — Sardine  canning 
firms  of  Monterey,  Cal.,  have  filed  a  petition  with  the 
District  Court  of  Appeals  for  a  writ  of  prohibition  re¬ 
straining  the  State  Game  and  Fish  Commission  from 
issuing  a  permit  to  the  Globe  Grain  and  Milling  Co.,  of 
Los  Angeles,  to  take  sardines  for  manufacture  into  ed¬ 
ible  products  at  its  Monterey  plant  by  a  reduction  or 
extraction  process.  Pointing  out  that  they  have  “many 
millions  of  dollars  invested  in  their  plant  equipment  and 
facilities,”  the  petitioning  companies  charge  that  a 
wholesale  waste  and  deterioration  of  sardines  would 
result  from  the  issuance  of  such  a  permit  by  the  com¬ 
mission.  Companies  seeking  the  restraining  order  are 
F.  E.  Booth  Co.,  Inc.,  Carmel  Canning  Co.,  Del-Mar  Can¬ 
ning  Corporation,  E.  B.  Gross  Canning  Co.,  Monterey 
Canning  Co.  and  Sea  Pride  Packing  Corporation,  Ltd. 

Manufacturers’  Representatives  Hold  Dinner — ^The 
New  York  Associatibn  of  Manufacturers  Representa¬ 
tives  held  its  annual  Christmas  dinner  December  23  at 
the  Pennsylvania  Hotel.  An  extraordinarily  large 
crowd  attended  and  the  festivities  were  conducted  in  a 
gay  and  generous  Yuletide  manner. 

Harry  A.  Adams,  president  of  the  Association,  pre¬ 
sided,  and  gave  a  short  talk.  George  D.  Olds,  Jr.,  presi¬ 
dent  of  the  Associated  Grocery  Manufacturers  of 
America,  spoke  briefly  about  the  new  plans  of  his  asso¬ 
ciation,  after  which  Robert  F.  Miller,  executive  vice- 
president  of  the  New  York  association,  addressed  the 
gathering  in  his  characteristically  laconic  fashion. 

Issue  Statistics  on  November  Canned  Foods  Exports 
— Figures  compiled  by  the  Department  of  Commerce 
relative  to  exports  of  canned  and  dried  foods  from  the 
United  States  during  November  follow: 

Canned  meat  shipments  for  the  month  totaled  1,159,- 
534  pounds,  valued  at  $416,223,  against  1,147,316 
pounds,  valued  at  $404,065,  last  year,  while  dairy  prod¬ 
ucts  totaled  8,559,476  pounds,  valued  at  $1,253,455, 
against  10,852,809  pounds,  valued  at  $1,582,970 ;  canned 
vegetables,  7,649,770  pounds,  valued  at  $746,874, 
against  9,176,263  pounds,  valued  at  $844,021 ;  dried  and 


962,  against  86,582,184  pounds,  valued  at  $5,767,230, 
and  canned  fruits  25,605,264  pounds,  valued  at  $2,704,- 
854,  against  33,007,183  pounds,  valued  at  $2,842,214. 

THANK  YOU  FOR  THE  GIFTS 

IF  Christmas  did  nothing  else  than  develop  the  good- 
heartedness  of  humanity,  it  would  be  worth  every¬ 
thing  in  this  world.  It  means  more,  of  course, 
through  its  religious  significance,  and  the  world  more 
and  more  realizes  that  fact,  despite  the  blatancy  of  the 
wholly  material  minded.  There  is  something,  in  other 
words,  in  this  life  than  just  enough  to  eat  and  where  to 
sleep,  for  the  finer  things  come  from  the  inner  feelings 
and  the  good  we  do  to  others.  Again  this  year  we  have 
been  remembered  by  friends  with  almost  a  deluge  of 
postcards  and  some  gifts  of  very  substantial  value. 

Strasburger-Siegel’s  Thermometer 

STRASBURGER  &  Siegel,  who  are  rapidly  making 
a  fine  name  for  themselves  as  chemists  and  ana¬ 
lysts,  with  their  offices  at  15  S.  Gay  street,  Balti¬ 
more,  have  just  gotten  out  and  sent  to  their  friends 
copies  of  an  attractive  home  or  house  thermometer. 
This  is  a  thing  that  everyone  appreciates,  and  the  gift 
is  neatly  prepared  and  an  attractive  souvenir. 

Dutton’s  Trays  and  Sample  Pans 

FL.  DUTTON  &  Co.,  Columbus,  Ohio,  are  so  well 
known  as  packers  and  brokers  that  it  would  be 
•  like  introducing  old  friends  for  us  to  attempt  to 
explain  further. 

They  have  sent  us  this  year  a  couple  of  enameled 
trays,  which  they  say  are  meant  for  sampling  canned 
foods.  If  we  could  turn  back  the  pages  of  history  we 
might  imagine  them  more  serviceable  for  ginger  ale 
and  ice,  etc.,  and  even  today  it  is  possible  there  will  be 
more  samples  of  that  kind  go  across  them  than  of  peas, 
tomatoes,  com  or  lima  beans.  Of  course,  we  mean  in 
the  hands  of  others  who  have  received  these,  because 
we  will  put  ours  aside  in  appreciation  of  the  thought¬ 
fulness  and  for  possible  use  in  various  ways. 

Fine  Wisconsin  Peas 

Fred  stare  and  his  splendid  associates  in  the  Co¬ 
lumbus  (Wisconsin)  Canning  Company  again  con¬ 
tribute  to  the  Editor’s  Christmas  Table  in  a  way 
that  is  highly  appreciated.  There  is  nothing  nicer  than 
fine  Wisconsin  peas,  and  we  know  of  no  Wisconsin  peas 
finer  than  Columbus.  And  when  you  think  the  distance 
these  goods  traveled  down  to  us,  and  that  these  gener¬ 
ous  fellows  not  only  give  us  the  peas  but  prepay  the 
expressage,  the  gift  takes  on  added  meaning.  But  that’s 
like  them.  They  are  just  as  fine  as  their  product,  and 
no  one  could  ask  more. 

Fine  pecans — some  years  ago,  it  will  be  recalled, 
the  Sunni-Glow  Gardens,  Inc.,  took  a  hand  in  grow¬ 
ing  some  of  the  first  Marglobe  Tomato  seed  pro¬ 
duced,  and  some  of  the  best.  When  the  canning  indus¬ 
try  took  up  this  splendid  tomato  they  went  on  about 
their  real  business,  the  growing  of  fine  pecan  nuts  down 
on  their  ranches  at  Fruitland  Park,  Miss. 


December  30,  1929 


THE  CANNING  TRADE 


37 


Mr.  B.  L.  Hart,  of  this  company,  was  the  man  who 
did  expert  growing,  and  he  now  continues  to  supervise 
the  great  groves  producing  some  of  the  country’s  finest 
pecans.  Each  year  he  recalls  our  fondness  for  this  fa¬ 
mous  nut,  and  never  fails  to  send  us  a  generous  con¬ 
signment.  This  time  five  pounds  came  to  us,  just  as 
Santa  Claus  arrived  to  trim  the  tree,  in  the  very  nick 
of  time  to  have  some  of  these  nuts  included  in  each 
stocking.  (And  could  you  see  that  large  mantelpiece 
with  its  row  of  nine  well-filled  stockings  you  would  re¬ 
alize  that  it  takes  “some”  nuts  to  help  out!)  They  are 
a  luxury  we  delight  in,  and  our  thanks  and  appreciation 
come  naturally. 

Fine  cranberry  sauce— Makepeace  Cran¬ 
berry  Sauce  entered  the  market  only  a  year  ago, 
but  its  producer,  the  Makepeace  Preserving  Com- 
panv,  of  Wareham,  Mass.,  tells  us  that  it  has  received 
such  splendid  approval  from  every  user  that  it  is  taxing 
their  capacity  to  keep  up  with  the  business.  The  Make¬ 
peace  folks  have  been  growing  cranberries  for  60  years, 
and  now  own  outright  1,200  acres,  all  located  in  the  fa¬ 
mous  Cape  Cod  area. 

Makepeace  Cranberry  Sauce  had  a  place  on  the  edi¬ 
tor’s  table  at  his  Christmas  dinner,  and  he  can  there¬ 
fore  speak  from  experience  as  to  its  excellence  and  tas¬ 
tiness.  Turned  out  of  the  beautiful  enamel-lined  tin, 
its  attractive  color  and  full  flavor  of  the  ripe  cranberry 
pleased  both  the  eye  and  the  palate,  and  helped  the  late 
— though  not  lamented — turkey  to  his  last  resting 
place.  If  you  do  not  know  canned  cranberry  sauce  you 
are  missing  one  of  the  best  things  in  cans,  as  Make¬ 
peace  brand  will  prove  to  you.  Any  housewife  who  has 
ever  tried  it  will  never  go  back  to  homemade  cranberry 
sauce,  and  that  is  a  severe  test.  It  is  one  of  the  new 
things  in  cans,  but  they  solved  the  riddle  by  packing 
high  quality,  and  all  the  canners  of  this  product  find 
their  business  growing. 

THE  BIG  DINNER  DANCE 


The  annual  dinner  dance  given  by  the  Canning  Ma¬ 
chinery  and  Supplies  Association  will  be  held  at 
the  Stevens  Hotel,  on  the  evening  of  Janua^  3rd. 
The  committee,  composed  of  Carle  Cooling,  chairman, 
Walter  Stewart  and  Frank  Chapman,  are  bending  every 
effort  to  make  this  the  most  enjoyable  affair  that  has 
ever  been  given. 

The  decorative  scheme  will  be  unique,  vaudeville  fea¬ 
tures  will  be  the  best  obtainable,  and  the  orchestra  will 
be  all  that  is  desired  for  good  enjoyable  dancing. 

Inasmuch  as  the  reservations  are  limited  and  some  of 
the  folk  attending  the  convention  in  previous  years 
have  been  disappointed  in  not  securing  reservations,  we 
would  suggest  that  you  immediately  send  check  to 
cover  reservations  for  your  party. 

Table  will  take  care  of  a  party  of  ten,  so  get  your 
crowd  together  and  get  your  own  table. 

First  come  will  be  first  served,  and  if  you  come  in  late 
for  your  reservations  and  do  not  secure  what  you  feel  is 
the  best  table  on  the  floor,  do  not  blame  the  committee. 
Tickets  will  be  $5.00  each. 

We  would  suggest  that  you  immediately  send  your 
check  to  Carle  Codling,  chairman,  care  of  Metal  Pack¬ 
age  Corporation,  811  S.  Wolfe  street,  Baltimore,  Md., 
and  have  same  cover  your  party  at  $5.00  for  each 
person. 


OHIO  CANNERS  CONFERENCE 

To  Be  Held  in  Horticulture  and  Forestry  Building,  the 
Ohio  State  University,  Columbus,  Ohio,  January  7  to 
9,  1930 — For  Canning  Factory  Owners,  Managers, 
Field  Men  and  Supply  Men. 

This  conference  is  a  start  of  what  we  hope  will  be  an 
annual  clearing  house  for  the  most  up-to-date  agricul¬ 
tural  information  of  interest  to  canners.  Quality  can¬ 
ned  foods  sell  without  the  aid  of  high  pressure  sales¬ 
manship.  It  is,  however,  impossible  to  can  high  quality 
goods  without  first  receiving  high  quality  raw  products. 

The  keynote  of  this  conference  will  be  the  production 
of  high  quality  raw  products.  The  discussion  leaders 
will  in  all  instances  have  some  rather  definite  and  in 
many  instances  new  suggestions  to  make.  The  greatest 
benefit  from  this  conference  should,  however,  arise 
from  an  exchange  of  ideas  which  we  hope  to  make  pos¬ 
sible  by  encouraging  everyone  present  to  ask  questions 
and  tell  of  experiences  which  they  have  had  and  which 
they  think  will  be  of  benefit  to  others  who  are  in  the 
same  industry.  We  hope  to  make  this  a  genuine  round 
table  conference. 

Discussion  Subjects 

Tuesday,  January  7,  Canning  Factory  Tomatoes 
1.00  P.  M.,  Registration. 

1.30  P.  M.,  Growing  15  to  20  Tons  of  Tomatoes  Per 
Acre.  Discussion  leader,  H.  D.  Brown. 

2.30  P.  M.,  Address  of  Welcome,  Dean  Alfred  Vivian. 

2.45  P.  M.,  Grading  Tomatoes  for  the  Canning  Fac¬ 
tory.  Discussion  leader,  F.  C.  Gaylord,  Purdue  Univer- 
sityp. 

4.00  P.  M.,  Ohio  15-Ton  Tomato  Club.  Discussion 
leader,  E.  R.  Lancashire. 

Wednesday,  January  8,  Miscellaneous  Canning  Crops 

8.30  A.  M.,  Growing  Kraut  Cabbage.  Discussion  Lead¬ 
er,  E.  R.  Lancashire. 

9.00  A.  M.,  Importance  of  Quality  in  Raw  Products. 
Discussion  leader,  C.  G.  Woodbury. 

9.30  A.  M.,  Pea  Production.  Discussion  leader,  Earl 
Tussing. 

10.00  A.  M.,  Growing  Beans  for  Canning  Purposes. 
Discussion  leader,  L.  M.  Montgomery. 

10.30  A.  M.,  Pickle  Production.  Discussion  leader, 
Earl  Tussing. 

11.00  A.  M.,  Spinach  Culture  in  Ohio.  Discussion  lead¬ 
er,  H.  D.  Brown. 

1.30  P.  M.,  Tomato  Disease  Control.  Discussion  lead¬ 
er,  A.  L.  Pierstorff. 

2.15  P.  M.,  Control  of  Insects  Attacking  Canning 
Crops.  Discussion  leaders,  T.  H.  Parks  and  M.  P.  Jones. 

3.00  P.  M.,  Address,  Hon.  Arthur  Hamilton. 

3.45  P.  M.,  Miscellaneous  Canning  Crop  Disease  Con¬ 
trol.  Discussion  leader,  A.  L.  Pierstorff. 

Thursday,  January  9,  Sweet  Corn  for  the  Canning 
Factory 

8.30  A.  M.,  Sweet  Corn  Culture.  Discussion  leader, 

H.  D.  Brown. 

9.00  A.  M.,  Modem  Trends  in  the  Canning  Industry. 
Discussion  leader,  James  Stoops. 

9.30  A.  M.,  Sweet  Corn  Breeding.  Discussion  leader, 
L.  R.  Jorgenson. 

10.00  A.  M.,  Sweet  Corn  Grading.  Discussion  leader, 

I.  C.  Hoffman. 

10.30  A.  M.,  Sweet  Corn  Fertilizers.  Discussion  lead¬ 
er,  G.  W.  Hoffer. 

11.15  A.  M.,  Sweet  Com  Five  Ton  Club.  Discussion 
leader,  E.  R.  Lancashire. 
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CANNED  MUSHROOMS  MAY  NOW  INCLUDE 
LIQUID  IN  NET  WEIGHT 

HE  net  weight  of  a  can  of  mushrooms  may  now  in¬ 
clude  the  weight  of  the  liquid,  according  to  the 
Food,  Drug  and  Insecticide  Administration,  U.  S. 
Department  of  Agriculture,  which  announced  a  change 
in  the  regulations,  effective  December  16.  Formerly  the 
net  weight  included  the  drained  mushrooms  only. 

Reasons  given  for  the  change  are  that  the  liquid  has 
food  value  and  that  it  is  ordinarily  used  as  food.  The 
new  regulation  does  not  permit  the  weight  of  drained 
mushrooms  per  can  to  be  decreased,  however. 

Following  is  the  notice  in  full  to  the  mushroom 
packers : 

“Because  the  liquid  packing  medium  in  canned  mush¬ 
rooms  has  a  certain  food  value  and  is  ordinarily  utilized 
as  food,  no  objection  will  be  made  to  marking  the  net 
weight  of  this  product  in  terms  of  total  weight,  liquid 
included.  When  such  markings  are  made  declarations 
of  drained  or  cut-out  weight  will  not  be  required,  but  in 
every  instance  cans  should  be  well  filled  with  mush¬ 
rooms  and  the  drained  weights  should  equal  or  exceed 
those  specified  in  Item  270,  pages  90  and  91,  Service  and 
Regulatory  Announcements,  Chemistry  22.  These  are 


as  follows: 

Drained 

Tins  Height 

Diam. 

Mushrooms 

Inches 

Inches 

Pounds  Ounces 

One  kilo . 4V-> 

4 

1 

Half  kilo . 4V.> 

2% 

8 

Fourth  kilo..3i/> 

214 

4 

Eighth  kilo..2  3-16 

214 

2 

Item  225,  page  64,  Service  and  Regulatory  Announce¬ 
ments,  Chemistry  20,  is  modified  accordingly.” 


CONVENTION  DATES 

January  6,  7  and  8,  1930  —  Northwestern  Canners, 
Annual,  Hotel  New  Washington,  Seattle,  Wash. 

Jan.  9-10,  1930 — Ozark  Canners,  annual.  Hotel  Colo¬ 
nial,  Springfield,  Mo. 

Jan.  20-24,  1930 — National  Canners,  National  Food 
Brokers,  Canning  Machinery  and  Supplies,  includ¬ 
ing  Exhibit.  Hotel  Stevens,  Chicago. 


Too  Late  To  Classify 


PEAS  WANTED— We  will  pay  a  good  cash  price  for 
23,000  pounds  Perfections,  12,000  pounds  each  Hors- 
fords  and  Surprise.  They  must  be  of  1929  crop, 
grown  by  either  Rogers  Brothers  or  Associated  Seed 
Company. 

Address  Box  A-1721  care  of  The  Canning  Trade. 


J.  Harry  Cain 

Merchandise  Broker 
Canned  Foods  a  Specialty 

Phoenix  Building,  Baltimore,  Md. 


— 5me«  1913—  Reiereace;  NatioiMt  Bank  of  Balbmore 

CANNED  FOODS  BROKERS  COMMISSION  MERCHANTS 

Howard  E.  Jones  &  Co.,  Inc. 

200-202  E.  Lombard  St.  at  Calvert  St.,  Baltimore,  Md. 


Robins  -  Beckett  Can  Cleaner 

CLEANS 
TOPS. 

BOTTOMS 

and 

SIDES 
of 

CANS. 

REMOVES 
DIRT 
and 
RUST 

INSTANTLY 


All  Steel  Construction 

A.  K.  Robins  &  Co.,  Inc. 

Lombard  &  Concord  Sts. 
Baltimore,  Md. 

Write  r or  Catalog 
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Berlin  Chapman  Machines 
Cannhg  Peas 


PEA  WASHER 

After  making  both  the  shaker  and  rotary  type  of  pea 
washer  we  discarded  the  shaker  type  as  we  found  the  rot¬ 
ary  type  of  pea  washer  to  be  far  superior. 

Complete  Canning 
Equipment 

Berlin  Chapman  Company  make  21 
different  machines  for  canning  peas. 
There  is  a  Berlin  Chapman  machine  for 
every  operation  in  a  pea  canning  factory. 

If  you  want  an  entire  line  of  pea  ma¬ 
chinery  Berlin  Chapman  has  it.  If  you 
want  one  pea  machine  Berlin  Chapman 
has  it.  No  matter  what  your  canning 
machinery  problem  is  Berlin  Chapman 
has  a  machine  which  solves  the  problem. 
Berlin  Chapman  makes  a  complete  line 
of  machinery  for  canning  peas,  corn, 
tomatoes,  beans  and  milk. 

Berlin,  Wisconsin 


Berlin  Chapman  Pea  Regrader  regrades  all  of  your  peas  and  eliminates 
the  loss  due  to  carrying  over  the  peas  into  the  next  size  larger  screen. 
Peas  are  graded  for  size  over  one  screen,  then  the  next  size  larger  peas 
are  regraded,  thus  accomplishing  a  real  regrade  and  saving  all  the  money 
previously  lost  by  peas  being  carried  over  into  larger  screen. 


Berlin  Chapman  Pea  Blanchers  are  so  constructed  that 
water  is  cleaned  while  machine  is  in  operation  by  special  sludg¬ 
ing  device  as  well  as  special  skimming  device.  Every  part 
of  this  Blancher  is  accessible  both  inside  and  outside  of 
drum.  Note  manhole  on  lower  part  of  end. 


BERLIN  CHAPMAN  CO 


WCANNING%#  MACHINERY 

J!  Single  Unit  or  J!  Complete  Canning  Plimt' 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 


i  SMILE  AWHILE 

^  Thmrm  U  a  aaving  graem  in  a  aana*  of  humor. 

ORalax  your  mintf— and  your  body.  You'll  bo  battar  mantally, 
phyaioally— and  finanoially 

0 

f|  S*nd  in  YOUR  contribution 


Dry  Package  Equipment 

We  have  developed  many  ma¬ 
chines  which  effect  considerable 
economy  in  the  production  of 
dry  package  containers  of  every 
shape. 

Send  us  your  problems  and  get 
the  benefit  of  our  experience  in 
reducing  your  production  costs. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

_  ,  _ I  Detroit,  Cleveland,  Chicago,  Cincinnati, 

Sales  Offices  ^  Philadelphia,  New  Haven,  Rochester 


TOO  COOL 

“Tell  me,,”  said  the  lady  to  the  old  soldier,  “were  you 
cool  in  battle?” 

“Cool,”  said  the  truthful  veteran,  “why  I  fairly  shiv¬ 
ered.” 


SPEEDY  STUDENT 

The  young  man  had  just  driven  home  from  college 
at  the  close  of  the  term.  “Did  you  pass  everything?” 
anxiously  asked  his  mother. 

“Everything  but  two  Buicks  and  a  Hudson.  Darned 
it  they  must’nt  have  had  airplane  motors  in  ’em.” 


A  COMPARISON 

Patient  (to  dentist) — I  think  you  could  have  got  my 
tooth  out  easier  than  that ;  I  could  move  it  about  with 
my  two  fingers. 

Dentist — Yes,  and  you  could  move  a  cow’s  tail  with 
one  finger. 


THE  ARK  AND  THE  ANIMALS 
Teacher — Johnny,  what  became  of  the  ark  and  the 
animals  ? 

Johnny — The  baby  licked  all  the  paint  off  the  animals 
and  pop  stepped  on  the  ark  and  busted  it. — Exchange. 


LABELS 

— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 

DIFFICULTY  IN  BATHING 

Rex  Detrick — How  do  you  like  your  electric  washer? 
Bill  Johnston — Not  so  good.  Every  time  I  get  in  the 
thing  those  paddles  knock  me  off  my  feet. 


THE  ALMIGHTY  DOLLAR 

“No,  Richard,”  she  said,  “I  cannot  marry  you,  but  I’ll 
be  a  sister  to  you.” 

“Good !  How  much  did  we  inherit  from  our  father  ” 


HE’D  RATHER 

“Next  stop  is  yo’  station,”  said  the  Pullman  porter. 
“Shall  I  brush  yo’  off  now  ” 

“No,”  said  the  passenger.  “When  the  train  stops  I’ll 
step  off.” — Exchange. 


YE  GODS! 

Old  Lady  (visiting  New  York  museum) :  Have  you  a 
mummy  of  King  Tut  here? 

Attendant — No,  madam. 

Old  Lady  (amuzedly) — Dear  me,  they  have  a  very 
fine  one  in  the  British  Museum. 


HOW  COME? 

Blinks  (waiting  with  friend) — ^Was  your  wife  ever 
on  time 

Jinks — Well,  once  she  sat  on  my  watch. 


SECOND  NATURE 

“Little  boy,  don’t  you  know  what  becomes  of  boys 
who  use  such  bad  language  when  they  play  marbles?” 
“Yes’m,  they  grow  up  and  play  golf.” — Exchange. 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Conindt  the  adyertisements  for  details. 


ACCOUNTANTS.  CertUI«4,  P«Mie. 
ADHESIVES.  PaatM  aaS  Oaaia.. 

Fred  H.  Knapp  Co..  Ridgewood,  N.  J. 

ADJUSTER,  for  Chaim  Darieoa. 

Haimachek  Mach.  Co..  Kewaunao.  Wia. 

Apple  Paring  Machines.  See  Paring  Mach. 
■ASKETS.  Picking. 

BEAN  SNIPPER. 

Chisholm-Ryder  Co..  Niagara  Falls.  N.  Y. 


beet  MACHINERY. 

Ayars  Mach.  Co..  Salem.  N.  J. 

K.  K.  Robins  &  Co..  Baltimore. 

Baskets,  Wire,  Scalding,  Picking,  etc.  See  Can¬ 
nery  Supplies. 

BELTS.  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Emit. 
Ayars  Mach.  Co.,  Salem,  N.  ^ 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Huntley  Mfg.  Co..  Brocton.  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague  Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam, 
Cdw.  Renneberg  A  Sons  Co.,  Baltimore. 
A.  K.  Robins  &  Co.,  Inc..  Baltimore. 
Slaysman  A  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 


A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 


Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 


Ayars  Mach.  Co.,  Salem,  N.  J. 

Edw.  Ermold  Co.,  New  York  City. 

Bottle  Screw  Caps.  See  Caps. 

BOXES.  Corrugated  Paper 
llinde  A  Dauch  P.  Co.,  Sandusky,  O. 

BOX  (Corrugated)  SEALING  BfACHINES. 


I 


A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Boxes.  Corrugated  Paper,  See  Cor.  Paper  Prod. 
BOXES,  Lug,  Field,  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wls. 


BOXING  MACHINES. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

BROKERS. 

J.  Harry  Cain,  Baltimore. 

Howard  E.  Jones  A  Co.,  Baltimore. 

Thomas  J.  Meehan  A  Co.,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gaa.  Gasoline,  etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


BY-PRODUCTS.  Machinery. 

Kdw.  Renneburg  A  Sons  Co.,  Baltimore. 
Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS,  Fruits  and  Vegetables,  ete. 
California  Packing  Corp.,  San  Franeiseo. 


CAN  COUNTERS. 

A  ms  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  A  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slairsman  A  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  klarkers. 

CAN  SEALING  COBIPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  City. 

CAN  WASHING  MATERIALS 
Oakite  Products,  Inc.,  Now  York. 


CANS.  Tin.  An  Kinds. 

American  Can  Co..  New  York. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimere. 

Phelps  Can  Co.,  Baltimore. 

CANNERY  SUPPLIES. 

Ayars  Mach.  Co..  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Spragne-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltinsoro. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  BoL  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employeia’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

Oakite  Products,  Inc.,  New  York. 

CLEANING  AND  GRADING  MACHY.,  FrulL 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Spragne-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Precess  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Tep  Cans. 

Ams  Machine  Co.,  Max,  New  York  City. 

E  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Hi. 

Slaysman  A  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  (3o.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  C^rp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  Sec  Kettlee,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Ccpisr. 

CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

.  Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Mnchine  Co.,  Salem,  N.  J. 

Berlin-Chnpnisii  C».,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  liroelnn.  M.  Y. 


CORN  HUSKRRS  AND  SILKRR8. 
^rlin-Chapman  Ce.,  Berlin,  Wia. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Corn  Mixers  and  AgiUtors.  See  Com  Co^mr 
Filers. 

CORRUGATED  PAPER  PRODUCTfl  (Boxes. 
Bottle  Wrappers,  etc.). 

Hinde  A  Dauch  P.  Co.,  Sandusky,  O. 
punters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
a-  ^'.Hohins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin.  Wls. 

.  'T;  Renneberg  A  Sons  Co..  Baltimore. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cutters,  Corn.  Sm  Com  Cutters. 

Cutters,  Kraut  See  Kmut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inocniatien. 

Strasburger  &  Siegel,  Baltimore. 

decorated  tin  (far  Cans.  Caps,  etc.). 
American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City, 

Dies.  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  Sea  Cloaing  Maek. 

DRYERS,  Drying  MacUnary. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS,  PAILS.  Rte. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicagoi 
Engines,  Steam.  See  Boilers  and  Raginaa. 
Enamel-Lined  Kettles.  See  Thnks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Edw.  Renneberg  A  Sons  Co..  Baltimore. 

EXHAUST  BOXES 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls.  N.  Y. 

A.  K.  Robins  A  Co..  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  harmetio- 
ally  scaled). 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York. 

Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

FIBRE  PRODUCTS.  Bexaa,  Boxbeards.  Rtc. 

Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

Fillers  and  Cookers.  See  Cora  Cooker-FiUaea. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y 
F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Spragne-Sells  Corp.,  Chicago. 

Filling  Machine.  Syrup.  See  Symping  Mach. 
FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

FINISHING  MACHINES.  Catsnp,  Etc. 

F.  H.  Langsenkamp  Co.,  IndianaiKilia. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  Sea  Cans,  Tin. 

Fmit  Graders.  See  Clean.  A  Omd.  Mchy.,  Fmit 
Fruit  Parers.  See  Paring  Maddnaa 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  FirepoU.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfra 
Berlin-Chapman  Co.,  Berlin.  Wia. 

A.  K.  Robins  A  Co..  Ina,  Baltimora 
Sprague-Sells  Ckirp.,  Chicago. 

Generators,  Eleetria  Sea  Motoca 
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GLASS-LINED  TANKS. 

Sprague-Sclls  Corp., 

Governors.  Steam.  See  Power  Plant 
Gravity  Carriers.  See  Carriers  wd  Conveyors. 
Green  Corn  Huskers.  See^m  Hiwkera. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machine.  See  Cranes. 
Hullers  and  Viners.  See  P^  Himere. 

Huskers  and  Silkers.  See  Corn  Huskers. 


INOCULATION,  for  peas,  etc. 

Strasburgcr  &  Siegel,  Baltimore. 

INSURANCE,  Canners*. 

Canners’  Exchant*.  Lansing  B.  Warner.  Chicago. 
Jacketed  KetUes.  See  Kettles,  Copper. 

jacketed  pans.  Steam. 

F.  H.  Langsenkamp  Co..  Indianapolis. 
Sprague-Sell*  Corp..  Chicago. 

KETTLES.  Copper.  Plain  or  Jacketed. 

F  H.  Langsenkamp  Co..  Indianaiiolis.  Ind. 

A.  K.  Robins  &  Co..  Inc..  Baltimore. 
Sprague-Sells  Corp..  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N. 
Berlin-Chapman  Co..  Berlin.  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 
A.  K.  Robins  &  Co..  Inc..  Baltimore. 
Sprague-Sells  Corp..  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 


KNIVES.  Miscellaneous.  , 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

LABELING  MACHINES. 

Edw.  Ermold  Co..  New  York  Ci^. 
Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 
Morral  Bros.,  Morral,  Ohio. 
Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 


H.  Gamse  &  Bro..  Baltimore. 

R.  J.  Kittredge  ft  Co..  Chicago.  _ 

National  Color  Printing  Co.,  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Stecher  Litho.  Co.,  Rochester,  N.  Y. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 


laboratories,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburgher  &  Siegel,  Baltimore. 


LIMA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus,  O. 

Markers.  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 


MILK  CENDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 


OAKITE,  Cleaner. 

Oakite  Products,  Inc.,  New  York. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  ConU. 

Paper  Boxes.  See  Corrug.  Paper  Products 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimorfc 
PASTE,  CANNERS'. 

Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  S«e<l  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
‘^inrlair-Seott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  FVlla,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Palls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,'  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Huntley  Mfg.  Co.,  Broct<m,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 

Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Flquipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Canry.  Sup. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SEALING  MACHINES.  Bex. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  B^le.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  Ail  Varieties. 
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Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  AgenU.  Sec  Gen¬ 
eral  Agents. 

STAMPERS  AND  MARKERS. 

Ams  Machine  <3o..  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sells  Corp.,  (jhieago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Mfg.  Co.,  Brocton.  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Pea  Canners'  Machinery 

tanks,  Metel. 

Berlin-Chapman  <3o..  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

tanks.  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

tanks.  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

telephone,  TELEGRAPH,  Quick  Service. 
Amer.  Telephone  and  Telegraph  Co. — Everywhere 
T^raters,  Can.  See  Can  Makers'  Machinery. 
Ticket  Punches.  See  Stencils. 

tin  plate. 

American  Sheet  and  Tin  Plat*  Co.,  Pittsburgh. 
Melingriffith  Co.,  Cardiff,  England. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem.  N.  J, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


Variable  Speed  Countershafts. 
VINERS  AND  HULLERS. 


Slee  Speed  Res 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co..  Kewaunee.  Wis 
Scott  Viner  Co.,  Columbus,  Ohio. 


Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol.  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washburn-Wlison  Seed  Co.,  Moscow,  Idaho. 
Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 


WAREHOUSING  AND  PINANONG. 

Guardian  Warehousing  Co.,  Chicago. 
Washers,  Bottle.  See  Bottlers'  Machinery 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wls. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 


Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  ft  Co..  Baltimore. 

SIEVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES.  Com. 

Berlin-Chapman  C!o.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chieage. 

Sorter*.  Pea.  See  Cleaning  and  Grading  Mehy. 


WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

Scott  Viner  Co.,  Columbus,  O. 

Sprague-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskeu. 
Windmills  and  Water  Supply  Systenss.  Be* 
Tanks,  Wood. 

Wrappers,  Paper.  See  Corrug.  Paper  Producu 
Wrapping  Machines,  Can.  See  Labeling  Mach 

WYANDOTTE.  Sanitary  Cleaner. 

J.  B-  Ford  Co,,  Wyandotte,  Mich. 
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CAMERON  can  MAcH.CO. 


A  BODY-MAKER  FOR  LARGER  CANS 


AND  NOW — Larger  can  bodies,  up  to  10  inches  in  diameter  and  1  1 
inches  high  are  automatically  formed  and  soldered  on  a  Cameron 
Lock-Seamer.  Hand  operations  in  making  large  cans  are  now  all 
inexcusable,  for  there  is  a  Cameron  automatic  machine  for  every 
can-making  process,  regardless  of  can  size. 

CAMERON  CAN  MACHINERY  COMPANY 

240  NORTH  ASHLAND  AVENUE,  CHICAGO 


PUREBRED  BURPEES  STRINGLESS  GREEN  POD  BEANS 


IDAHO  BREEDING  FARM 


DEPENDABLE  SEED 

is  the  foundation  of  a 

SUCCESSFUL  and  PROFITABLE  PACK 


Our  Intensive  Breeding  of  Parent  Stocks  Insures  Continuous  High  Quality, 
800  Acres  are  devoted  to  BREEDING  GROUND  operations. 


DISTINCTIVE  SERVICE 


through 

Widespread  Planting  of  field  crops  in  various  States  which  gives 
strong  assurance  of  satisfactory  deliveries  on  contract  orders. 

Warehouses  advantageousuly  located  for  prompt  shipment  and  at 
minimum  transportation  costs. 


GROWERS  OF  ALL  KINDS  OF  SEEDS  THAT  CANNERS  USE. 


Associated  Seed  Growers,  Inc 

- NEW  HAVEN,  CONN. - 

Comprising 

The  EVERETT  B.  CLARK  SEED  COMPANY 
JOHN  H.  ALLAN  SEED  COMPANY 
N.  B.  KEENEY  &  SON,  INC. 

Production  Branches  in  Ten  States. 


